
Learn how to style tool and application navigation, 
pagination, and custom-coded elements.

Application Components

Learn how to style our banners, callouts, drawers, 
cards, copy blocks, and other page layout elements.

Static Components

Learn how to style our calls to action, primary and 
secondary buttons, and information buttons. 

Buttons & Links

Learn how to style global and application-specific 
navigation for our top rails, side rails, and footers.

Navigation

Learn how to use headings to create hierarchy and 
body, list, alert, disclaimer, and other text styling.

Headings & Text

H1

Elements
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The desktop columns split the overall body container width evenly. 
Two-column text areas are typically used when there is a large 
density of content, when step-based instructions are being 
provided, or to compare products or services.

Sample First Column Heading

On mobile, Two-Column Text Areas stack vertically appearing 
identically to One-Column Text Areas.

Sample Second Column Heading

• Related content link 1
• Related content link 2
• Related content link 3
• Related content link 4
• Related content link 5
 

<H3> Callout Box Title

Two-Colum Text Areas are only displayed in desktop (and tablet) views.

Two-Column Text Area with Header

One-Column Text Areas and Callout Box Variant

All body content is left-aligned. Centered text is only used in certain card treatments and 
marketing components (See Static Components and Application Components).

On mobile, text areas expand to 100 percent width; however, on desktop, a single-column text 
area is limited to 60 percent of the overall body container width to improve readability 
(especially with large/wide screens) and to include callouts. This paragraph is an example.

When a Callout Box is used, it is floated to the right of the associated text area.

Note: There is no mobile version of the desktop One-Column Text Area with Callout Box.

Text Areas

Navigation styling
CTA (Call to Action) button

 

•
•

Learn More About:

• Font-size: 16px
• Line-height: 22px
• List padding-top: 5px
• List padding-bottom: 5px
 

Bulleted (unordered) Lists:

 Inverse Text

• Size: 13px
• Colors: #E71921 USPS Digital Red or #FFFFFF White
• Alerts can be used at a global-, section-, page-, tool-, or application-level 

Alert Text:

• Size: 10px
• Color: #000000 Black
• Used for legal Terms & Conditions (T&Cs), Privacy Policy statements, footnotes, and other

compliance text (fine print)

Disclaimer Text:

 Inverse Text
• Color: #FFFFFF White (on #333366 background), example:
Inverse Text:

There are several special use text styles that differ from standard body/paragraph text:

Special Use USPS Digital Text

• #999999 Text Hover/Rules Gray used for utility navigation and ghost text
 Inverse Text

• #595959 Text Gray: primary body text color
• #000000 Black: secondary body text color
• #FFFFFF White (on #333366 background) used for inverse text, example:

The DSG defines body text as using Helvetica Neue with Arial as an alternative font. For 
desktop, body/paragraph text defaults to 66% width for improved readability. The default 
body/paragraph text size is 16px, and there is a limited palette of colors used for USPS Digital 
text:

USPS Digital Text Style

• Helvetica Neue 55Bold
• 16px, Title or Sentence Case depending on context

Heading 5 <H5>

• Helvetica Neue 75Bold
• 18px, Title or Sentence Case depending on context

Heading 4 <H4>

• Helvetica Neue 75Bold
• 22px, Title Case

Heading 3 <H3>

Hero Heading 2 Variant
• Hero variant available (font: 22px), example:

Inverse Heading 2

• Font: Helvetica Neue 75Bold
• Style: 28px, Title Case
• Color: #333366
• Inverse style available (#FFFFFF text on #333366 background), example:

Heading 2 <H2>

 Inverse Heading 1

• Use for page title 
• Only one <H1> per page
• Font: Helvetica Neue 75Bold
• Style: 32px, Title Case
• Color: #333366
• Inverse style available (#FFFFFF text on #333366 background), example:

Heading 1 <H1>

The Digital Style Guide (DSG) defines five levels of headings for use on USPS.com. In some cases, there are inverse 
variants (for use with different background colors) as well as variants with certain components (to allow correct heading 
level usage without changing component styling).

USPS Digital Heading Style

USPS Digital Heading Style
USPS Digital Text Style
Text Areas

Headings & Text

Elements
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Mobile Global Footer

Desktop Global Footer

The Global Footer provides links to helpful information on USPS.com, other USPS.com websites, legal/compliance 
content, and the USPS social media presence. It is displayed at the bottom of the page.

The Global Footer

•
•

USPS logo and logotype usage
Icons used in the Global Header and Footer

Learn More About:

Mobile Primary Navigation (Postal Store expanded)

Mobile Primary Navigation (default)

Desktop Primary Navigation (Mail & Ship expanded)

HelpInternational BusinessPostal StoreMail & Ship Track & Manage

  

Quick Tools

Search or Enter a Tracking Number

Claims & Refunds

Money Orders

Custom Stamps & Envelopes

Online Shipping

Military & Diplomatic Mail

First-Class Mail

Priority Mail

Priority Mail Express

Shipping Restrictions

Insurance & Extra Services

Sending Packages

Sending Mail

Mail & Shipping ServicesMailing & Shipping

Learn about

Find a USPS Location

Look Up a ZIP Code

Schedule a Pickup

Calculate a Price

Stamps & Supplies

Click-N-Ship

Tools

Mail & Ship

Desktop Primary Navigation (default)

Navigation category megamenus leverage icons to identify tools and applications and may contain promotional space 
reserved for related content and functionality. They may be arranged in one-, two-, or three-column layouts. Megamenu  
promos are used on desktop only (not displayed on mobile) and are curated by the USPS Digital Brand Marketing.

HelpInternational BusinessPostal StoreMail & Ship Track & ManageQuick Tools

The Primary Navigation provides one-click access to all primary- and secondary-level USPS.com static pages, most 
tertiary- and quaternary-level pages, and most USPS digital tools and applications. The Primary Navigation is formatted in 
a megamenu style where each primary navigation category has a drop-down menu with access to related content and 
functionality.

The Primary Navigation

Register / Sign InInformed DeliveryCustomer ServiceEnglish

Desktop Utility Bar

Utility navigation consists of secondary actions more associated with usage than with navigation. For USPS.com, the 
Utility Bar allows users to access their account, settings, and cart, and provides one-click/tap access to select tools and 
applications. It is situated on the top right of the desktop Global Header, but is not displayed on mobile.

On mobile, the utility bar functions are accessed through the ‘hamburger’ menu.

The Utility Bar

Mobile Global Header

Desktop Global Header

ALERT: WHEN THERE IS A GLOBAL ALERT, IT APPEARS IN THIS SPACE. 
OTHERWISE, THIS RED BAR DOES NOT APPEAR.

ALERT: WHEN THERE IS A GLOBAL ALERT, IT APPEARS IN THIS SPACE. OTHERWISE, THIS RED BAR DOES NOT APPEAR.

HelpInternational BusinessPostal StoreMail & Ship Track & Manage

Register / Sign InInformed DeliveryCustomer ServiceEnglish

Quick Tools

• USPS logo and logotype
• Utility Bar
• Primary Navigation (including Quick Tools)
• Search Bar
• Alert Bar (only displays when there is an active alert)

 The Global Navigation
 The Global Header
 The Utility Bar
 The Primary Navigation
 The Global Footer

The Global Navigation
The Global Navigation, sometimes referred to as part of the USPS.com Global Elements, is the main mechanism for 
moving around the website and extended USPS.com domain. It appears on every webpage as well as most tool and 
application pages. It consists of the Global Header (and its component parts) and Global Footer.

Contact the USPS® Digital Brand Marketing if you require access to the Global Navigation elements.

The Global Header
  The Global Header appears at the top of the page and is consists of: 

Navigation

ResourcesElementsDesignIntroduction Copy, Tone, & MannerHome

Elements

ON ABOUT.USPS.COM 
About USPS Home

Newsroom

USPS Service Updates

Forms & Publications

Government Services

OTHER USPS SITES 
Business Customer Gateway

Postal Inspectors

Inspector General

Postal Explorer

National Postal Museum

Resources for Developers

PostalPro

CyberSafe at USPS

 LEGAL INFORMATION 
Privacy Policy

Terms of Use

FOIA

No FEAR Act EEO Data

HELPFUL LINKS
Contact Us

Site Index

FAQs

USPS JOBS
Careers
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Linked <H5> Header

Linked <H4> Header

Linked <H3> Header

Linked <H2> Header

When an <H2> to <H5> (excluding <H1>) are linked, the heading adopts the text link underline active link decoration and 
no underline link decoration on hover. However, linked headings retain their USPS Digital Blue (#333366) rather than using 
USPS Digital Blue (#333366). Examples:  

Linked Headings

Note: Some banners require alternative linking approaches. These exceptions are created by or approved at the discretion 
of Digital Brand Management. Contact Digital Brand Management with any questions or before beginning work on any 
non-standard banner designs.

•  Banner images may or may not be clickable depending on context and banner type
•  Icons or other graphical elements should not be linked (unless a part of linking the entire banner container <div>)

Promotional/Marketing Banners:

•  The entire banner is clickable
•  If multiple CTAs or links are included, the banner container <div> link maps to the primary CTA
•  Secondary CTAs or links point to their specific locations

Despite using specific buttons and links, banners are sometimes entirely or partially clickable: 
 Hero Banners:

•  Primary and secondary CTA buttons
•  Ecommerce CTA buttons
•  Lists of links
•  Linked headings (<H2> or <H3>)

Banners use any of the following linking methods, depending on their design and context:

Banner Links

Body text links may appear within a block of text, end a block of text, or encompass an entire text block. The 
body text specifications apply to all other link types unless noted otherwise. This is a body text link example.
 Color: USPS Digital Blue #3573B1
Font: Helvetica Neue Bold
Active Link Decoration: underline
Hover Link Decoration: no decoration
 Body text links inherit any relevant body text styling (e.g., an inline link within a bold or italic block of text 
would inherit that bold or italic styling). Additionally:

•  Free-standing links appear in Title Case
•  Body copy (embedded) links may use Sentence or Title Case (contextual)
•  Links should be clear, concise, and action-oriented
   - Lead with an action verb whenever possible
   - Tell users what to expect
   - Fragments OK, no need for complete phrases
•  Do not use links in error messaging (with the exception of the Alert Bar)

Body Text Links

A number of older link treatments exist throughout the USPS.com domain but are being phased out because 
they create confusion for users. These old body text links use USPS Digital Blue (#333366) and chevron 
links. These depricated styles will be phased out and replaced with one of the link treatments listed here.

•  Header links
•  Body text links
•  Lists of links
•  Banner and card links

A variety of different link treatments are used on USPS.com depending on link type and destination.

Links

Background: Background Hover Gray #EDEDED
Text: USPS Digital Green #218748
Font: Helvetica Neue Bold
Style: 16px, Title Case

Hover State

ecommerce

Background: USPS Digital Green #218748
Text: White #FFFFFF
Font: Helvetica Neue Bold
Style: 16px, Title Case

Active State

ecommerce

These CTAs are used for adding items to a shipping or shopping cart and completing other ecommerce transactions. 

Use of the ecommerce CTA visual treatment is strictly limited. While visually distinct, the ecommerce CTA visual treatment 
cannot be used for visual impact outside of point-of-purchase transactions.

Ecommerce CTAs (Limited Use)

Add to Cart Save Order

Ecommerce icon CTAs

The Postal Store makes used of icons within CTAs. While this practice is not forbidden on the wider USPS.com domain, its 
use should be limited to ecommerce applications, specifically point-of-sale CTAs. Below are examples of Postal Store CTA 
icons. 

Background: Dark Background Gray #D8D8D8
Text: Text Gray #595959
Font: Helvetica Neue Bold
Style: 16px, Title Case

Inactive CTA

Inactive

As a rule, Primary and Secondary CTAs on USPS.com are active. In cases where there is a dependency or error, selecting 
the CTA will trigger appropriate error messaging.

However, there are certain tools and applicaitons where exceptions to this rule are necessary. These exceptions are 
granted on a case-by-case basis by USPS Digital Brand Marketing and in accordance with DSG governance. Contact 
USPS Digital Brand Marketing team to request an exception.

When used, an inactive CTA serves as a placeholder for the Primary or Secondary CTA that replaces it once the necessary 
criteria have been met. The button has an active and hover state but is not actionable.

Inactive CTAs (Limited Use)

Background: Background Hover Gray #EDEDED
Border: 1px USPS Digital Blue #333366
Text: USPS Digital Blue #333366
Font: Helvetica Neue Bold
Style: 16px, Title Case

Hover State

Secondary

Background: White #FFFFFF
Border: 1px USPS Digital Blue #333366
Text: USPS Digital Blue #333366
Font: Helvetica Neue Bold
Style: 16px, Title Case

Active State

Secondary

These buttons are used for supporting or optional actions like canceling a request, skipping a step, or returning to a prior 
page. They are only used on USPS tools and applications, not on USPS.com static content pages.
 
Secondary CTAs can appear as the only CTA on a screen; however, if a Primary CTA is present, secondary buttons should 
always be located to the right of or underneath primary buttons.

Like Primary CTAs, Secondary CTAs are active. In cases where there is a dependency or error, selecting the CTA will trigger 
appropriate error messaging.

Secondary CTAs

Background: Background Hover Gray #EDEDED
Text: USPS Digital Blue #333366
Font: Helvetica Neue Bold
Style: 16px, Title Case

Hover State

Primary

Background: USPS Digital Blue #333366
Text: White #FFFFFF
Font: Helvetica Neue Bold
Style: 16px, Title Case

Active State

Primary

These buttons are used for actions like opening an application, continuing to the next step in a process, saving or 
submitting a form, and completing a transaction.
 
Primary CTAs map to the primary use case for a given screen. They should always appear first, on the left when in a 
horizontal row or on the top when buttons are stacked. As a rule, there should only be one primary CTA per screen, but 
there are necessary exceptions such as landing pages and marketing pages where multiple tools, applications, or products 
are listed.

Primary CTAs are active. In cases where there is a dependency or error, selecting the CTA will trigger appropriate error 
messaging.

Primary CTAs

Cancel

 

Save

Cancel Address Preferences 

20px 20px

X Width

X Width

30px

44px

Mobile CTAs

Cancel Save Cancel Address Preferences 

20px 20px

X WidthX Width X Width

30px30px 44px

Desktop CTAs

Display: left-aligned on desktop, centered on mobile, additionally:
• Multiple desktop CTA align horizontally 
• Multiple mobile CTAs align vertically

Labels: use concise CTAs:
•  Avoid using more than three words
•  Start all CTAs with an action verb
•  Use Title Case

Multiple CTAs: on screens where there are multiple calls to action:
•  All CTAs are the same width
•  Adjacent CTAs: primary first, then secondary
•  Adjacent/desktop: list CTAs horizontally
•  Adjacent/mobile: list CTAs vertically

Height: 44px:
•  Plus 30px margins Top/Bottom           
                                                                                                                                                                                                                               
Width: variable based on content:
•  Longest CTA determines width of all CTAs on that screen

Minimum width:
•  Static: 170px
•  Tools/applications: 120px

Minimum padding: Left/Right, 20px 

Clear Space: 30px

CTA Specifications

Individual CTA types are defined below. First, the following formatting requirements apply to all CTA buttons.

ecommerceInactiveSecondaryPrimary

All Call To Action (CTA) buttons used on USPS® digital properties should follow our universal graphic standards to 
maintain consistency and hierarchy throughout USPS.com®. There are four types of CTAs:

Buttons

Buttons
Links

Buttons & Links
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Words Expanding Detailed Drawer

Desktop Expanding Detailed Drawer

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Show More

<H4> Collapsed Desktop Drawer Label

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 245 characters max.

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 245 characters max.

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. 

Show Less

<H4> Expanded Desktop Drawer Label

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Show More

<H4> Collapsed Desktop Drawer Label

Expand All<H2> Desktop Expanding Detailed Drawer Title

Continued next page…

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Show More

<H4> Collapsed Desktop 
Drawer Label

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 

Show Less

<H4> Expanded Desktop 
Drawer Label

Paragraph text. Lorem ipsum dolor sit 
amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Show More

<H4> Collapsed Desktop 
Drawer Label

Expand All<H2> Mobile 
Expanding 
Detailed 
Drawer Title

Expanding Detailed Drawers are similar to Informative Drawers in that they present significant amounts of information in a 
relatively small space. For Expanding Detailed Drawers, the default closed state includes a heading, the first few lines of 
content, and a Show More link and icon. Once expanded, the drawer displays more content with a Show Less link and 
icon. An Expand All or Hide All link to the right of the Expanding Detailed Drawers <H2> heading allows the user to show/
hide all drawers.

Light Background Gray (#F7F7F7) and White (#FFFFFF) versions of these drawers are available allowing them to slot 
between any other component.

On desktop, drawer content expands to 60 percent of the container width; on mobile to 100%. The Drawer Label and 
content aligns to the top-left of the drawer. Like Informative Drawers, there is no set minimum or maximum number of 
drawers, but in general, include at least 3 and no more than 7 drawers.

Expanding Detailed Drawers

<H3> Collapsed Drawer Title

Learn More LinkCustomize

<H3> Expanded Drawer Title

Active or hover state drawer content. Lorem 
ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation 
ullamco laboris nisi ut aliquip ex ea commodo 
consequat.  

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.  

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.  

Active drawer description (optimized for 
scanning).

<H3> Collapsed Drawer Title

<H3> Collapsed Drawer Title

<H2> Mobile Informative 
Drawer Component

Mobile Informative Drawer Component

Learn More LinkCustomize

Inactive drawer description (optimized for 
scanning and SEO).

Inactive (Default) Drawer Title

Hover state drawer description (optimized for 
scanning and SEO).

Hover State Drawer Title  

Inactive drawer description (optimized for 
scanning and SEO).

Inactive (Default) Drawer Title

Active drawer description (optimized for      
scanning and SEO).

Active Drawer Title Active or hover state drawer content. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat.  

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim 
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.  

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim 
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.  

<H2> Desktop Informative Drawer Component

Desktop Informative Drawer Component

Informative Drawers present significant amounts of information in a relatively small space. Desktop drawer titles and 
summaries (the Drawer Label) contain all of the content necessary for selection and search indexing. (Google search 
results only include content that is visible and accessible as soon as the page loads, not hidden text that requires another 
click to show.) Mobile drawers only list drawer titles.

Drawers use a Light Background Gray (#F7F7F7) background. Drawer labels default to a Light Background Gray 
(#F7F7F7), with the selected drawer using a USPS Digital Blue (#333366) background (the first drawer is selected by 
default on page load) and a Background Hover Gray (#EDEDED) when active.  

Drawer content aligns to the top-left of the drawer, regardless of the position of the Drawer Label, and can contain content, 
tabular data, imagery, and CTAs. There is no set minimum or maximum number of drawers, but in general, include at least 
3 and no more than 5 drawers.

Informative DrawersInformative Drawers

Learn more about Call To Action.

<H2> Desktop Bottom-of-Page Link CTA

Primary CTA

<H2> Desktop Bottom-of-Page CTA

Like One-Column Centered Short Sections, the Bottom-of-Page CTAs always have a White (#FFFFFF) background and 
include a CTA. This element can use either a Primary CTA or text link.

This element is typically used at the end of long or complex screens and the CTA typically complements the preceding 
content (e.g., a registration CTA on a page describing a service that requires an account or an FAQ link on a page 
describing services).

Bottom-of-Page CTAs

Mobile 1-Column Centered Short Section

<H2> Mobile 1-Column 
Centered Short Section
Paragraph text. Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim 
ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. 

Primary CTA

Desktop 1-Column Centered Short Section

<H2> Desktop 1-Column Centered Short Section
Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt 
ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 

aliquip ex ea commodo consequat. 

Primary CTA

1-Column Centered Short Sections
This element is used to break up sections or to focus attention on a new concept or CTA. 1-Column Centered Short 
Sections always have a White (#FFFFFF) background and include a CTA.

Mobile Three-Column Callout with icons

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

Third Product or Service

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

Second Product or Service

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

First Product or Service

<H2> Mobile 3-Column 
Callout  With Icons

Mobile Three-Column Callout with icons

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

Third Product or Service

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

Second Product or Service

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

First Product or Service

<H2> Mobile 3-Column 
Callout  With Icons

Desktop Three-Column Callout with icons

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

First Product or Service
Lorem ipsum dolor sit amet, consectetur adipiscing 

elit, sed do eiusmod tempor.

Third Product or Service
Lorem ipsum dolor sit amet, consectetur adipiscing 

elit, sed do eiusmod tempor.

Second Product or Service

<H2> Desktop 3-Column Callout Without Icons

Desktop Three-Column Callout with icons

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor.

First Product or Service
Lorem ipsum dolor sit amet, consectetur adipiscing 

elit, sed do eiusmod tempor.

Third Product or Service
Lorem ipsum dolor sit amet, consectetur adipiscing 

elit, sed do eiusmod tempor.

Second Product or Service

<H2> Desktop 3-Column Callout With Icons

Primary CTA

Mobile Hero Banner

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. 245 characters max.

<H2 Hero> Subhead 
goes here

<H1> Page Title with 
CTA

Primary CTA Secondary Link

Secondary Link

Desktop Hero Banner

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat. 
245 characters max.

<H2 Hero> Subhead goes here
<H1> Page Title with CTA

Elements

Static Components
Banners
Callouts
Informative Drawers
Expanding Detailed Drawers
Cards
Alternating Copy and Graphic Blocks

These components were developed primarily for use on the static USPS.com website, though some are used on The 
Postal Store®, with USPS.com tools and applications, and on other USPS® marketing websites.

Note: There are some older components that have been retired but are still in use on USPS.com (e.g., the homepage 
“blades” and the FAQ component). USPS.com is currently undergoing a site-wide refresh. Once this effort is complete, any 
retired components will be replaced with the components outlined in this section as well as in the Application Components 
(Elements > Application Components) section.

Banners
Hero (Page Title) Banners
Hero banners are typically used on section landing pages, including static tool and application landing pages. These 
banners include content and imagery (typically lifestyle imagery) and can be used simply to convey introductory text and 
may or may not include a subheading or CTAs. They may include Primary and Secondary CTAs and always include a Light 
Gray (#F7F7F7) background.

ResourcesElementsDesignIntroduction Copy, Tone, & MannerHome

3-Column Callouts are used to promote featured products or services related to the page as well as the specific customer
benefits of using a product or service. These callouts can be used with or without icons and always have a White
(#FFFFFF) background.

3-Column Callouts

Callout headings and text are centered (except for the One-Column Centered Short Section on mobile). Callouts use <H2> 
headings. When page hierarchy requires another heading level, CSS will be used to match <H2> style; this allows for a 
consistent appearance of callouts regardless of the preceding heading level.

Callouts

https://www.usps.com/styleguide/
https://www.usps.com/styleguide/introduction/
https://www.usps.com/styleguide/copy/
https://www.usps.com/styleguide/design/
https://www.usps.com/styleguide/resources/


 Mobile Small Alternating Copy and Graphic Blocks

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

<H2> Second Small 
Alternating Copy and 
Graphic Block Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

<H2> First Small 
Alternating Copy and 
Graphic Block Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 500 characters max.

<H2> Second Large 
Alternating Copy and 
Graphic Block Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 500 characters max.

<H2> First Large 
Alternating Copy and 
Graphic Block Title

 Mobile Large Alternating Copy and Graphic Blocks

Desktop Small Alternating Copy and Graphic Blocks

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

<H2> Second Small Alternating Copy     
and Graphic Block Title

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

<H2> First Small Alternating Copy and 
Graphic Block Title

Desktop Large Alternating Copy and Graphic Blocks

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat.

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut 
enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 500 characters max.

<H2> Second Large Alternating Copy    
and Graphic Block Title

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat.

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 
do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad 
minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea 
commodo consequat. 500 characters max.

<H2> First Large Alternating Copy and 
Graphic Block Title

Alternating Copy and Graphic Blocks
Alternating Copy and Graphic Blocks come in two sizes, large and small. They are primarily used on marketing pages 
where a number of products or services are featured and require more prominence (or real estate) than a card treatment. 

Both Large and Small Blocks include a <H2> heading followed by descriptive text on a #F7F7F7 background.

On desktop, blocks typically start with text on the left and an image on the right, but that order can be flipped if doing so 
better flows from the preceding page content. On mobile, the blocks stack and the image is always on top with the text 
block below.

Partner Name

Partner Name

Partner Name

Mobile Small Logo Cards

<H2> Small Logo Card 
Heading

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 150 characters max.

<H3> Third Card Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 150 characters max.

<H3> Second Card Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 150 characters max.

<H3> First Card Title

Mobile Small Image Cards

<H2> Small Image Card 
Heading

Desktop Small Logo Cards

Partner/Vendor NamePartner/Vendor NamePartner/Vendor Name

<H2> Small Logo Card Heading

Desktop Small Image Cards

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 150 characters max.

<H3> Third Card Title
Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 150 characters max.

<H3> Second Card Title
Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. 150 characters max.

<H3> First Card Title

<H2> Small Image Card Heading

Small Image Cards come in two variants, image-over-text and logo-over-text. 

The image-over-text variant features a lifestyle or product image over a (red chevron linked) <H3> heading followed by 
descriptive text on a #FFFFFF background. 

The logo-over-text variant is used for listing/linking to partner and vendor sites. It features the partner/vendor logo over a 
(red chevron) <H3> link on a #333333 background. Both variants include a centered <H2> heading.

Small Image Cards and Logo Variant

Mobile Small Text Only Card Component w/Background

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 

aliqua.

<H3> Third Card Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 

aliqua.

<H3> Second Card Title

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 

aliqua.

<H3> First Card Title

<H2> Mobile Small Text 
Only Card Component 
w/Background

Desktop Small Text Only Card Component w/Background

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 

eiusmod tempor incididunt ut labore et 
dolore magna aliqua.

<H3> Third Card Title
Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et 

dolore magna aliqua.

<H3> Second Card Title
Lorem ipsum dolor sit amet, 

consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et 

dolore magna aliqua.

<H3> First Card Title

<H2> Desktop Small Text Only Card Component w/Background

Mobile Large Text Card Component

Paragraph text. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do eiusmod 
tempor incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis 
aute irure dolor in reprehenderit in voluptate 
velit esse cillum dolore eu fugiat nulla 
pariatur. 315 characters max.

<H3> Second Card Header

Secondary Link

Primary CTA

<H3> First Card Header

<H2> Mobile Large Text 
Card Component 
Headline

Small Text Cards come with and without images. They contain summaries or content previews that link out to the full 
description using red Right Chevron Links. 

The Text Only variant comes in two versions: one with a Light Background Gray (#F7F7F7) background and the other with 
“no background” (a default White/#FFFFFF background). They include a left-aligned <H2> heading.

Small Text Only Cards

Desktop Large Text Card Component

Secondary Link

Primary CTA
Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur. 315 characters max.

<H3> Second Card Header

Paragraph text. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit 
esse cillum dolore eu fugiat nulla pariatur. 315 characters max.

<H3> First Card Header

<H2> Large Text Card Component Headline

On desktop, Large Text Cards use a White (#FFFFFF) background with a Dark Background Gray (#D8D8D8) border and 
USPS Digital Blue (#333366) accent, following the desktop body/paragraph rule for 66 percent text width.

On mobile, they use a Light Background Gray (#F7F7F7) background and no border or accent, as well as a drawer 
treatment (defaulting to closed) to limit display size (closely resembling the mobile view of an Informative Drawer).

Large Text Cards

Cards provide a flexible, mobile-friendly framework for presenting disparate or related but distinct content (i.e., products). 
The look and feel of cards differs from Large Text Cards to Small Text Cards. Cards use <H2> and <H3> headings or are 
styled to match an <H2> or <H3> using CSS when the page hierarchy requires a different heading level.

Cards

Static Components (continued)

Elements
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• Codec: AAC
• Caption or transcript: a .txt file is required to meet 508 accessibility standards
• Video title: recommend 50 characters or less
• Video description: can be up to 5,000 characters, but include the most important content in the first 160, and also
include •  http://www. or https://www. in any URLs
• Video Thumbnail image: 1280px x 720px and under 2MB (JPG, GIF or PNG)

Videos on USPS.com™ are hosted on the USPS YouTube channel and embedded on the site through a video player. To 
obtain a reference link to upload to the site, the following information and assets are required.

YouTube Specifications

• Codec: AAC
• Audio Quality: High
• Bitrate: 192 kbps

Audio Specifications

• Format: H264 MP4
• Resolution: 1280 x 720, 1920 x 1080
• Frame Rate: 23.976, 29.97, or source frame rate
• Profile: High
• Level: 5.1
• Bitrate: 20 CBR
• Keyframe Distance: 150

Video Specifications

USPS.com makes sparing use of video and audio content on the main website domain, and when it does, it is almost 
always associated with a USPS.com tool or application. Additionally, some USPS marketing websites make use of A/V 
content.
 Wherever it is used, use the following specifications when adding video or audio content.

Video & Audio

Results Per Page: 20

Results Per Page
Some search- and filter-based results listings allow the user to determine the number of results to list per screen (page). 
When this functionality is included, a standard dropdown is used to allow the user to select from presets.

5 Next4321

Pagination is based on the number of results screens. The Pagination array shows up to five (5) results plus directional 
chevrons to assist users in navigating to next and previous results. “Next” and “Previous” labels may be included, but are 
not required. 

USPS Digital Red (##71921) chevrons indicate additional results in that direction (up or down). Gray chevrons indicate no 
additional results in that direction. The current result set is indicated with a USPS Digital Blue (#333366) circle and 
contrasting White (#FFFFFF) text.

Pagination

Search and applications that leverage search- and form-filter-based listings of results that are presented across multiple 
screens utilize standardized pagination and results per page fields.

Pagination & Results Per Page

Some applications appear on a single screen while other span multiple screens. 

Step-based applications use a modified <H2> with a non-bold step identification followed by a bold step title. In order to 
keep forms as short as possible, detailed step-specific instructions or explanations are often provided via an Information 
Icon with a popover.

Multiple screen applications typically use a progress bar, however, it is not required. Progress bars are not used with single-
screen applications. 

Progress bars are left-aligned and can extend to the full screen width, but are not required to do so. The progress bar 
indicated the current and completed steps with USPS Digital Blue (#333366), while future and incomplete steps are 
indicated in gray. A step indicator (i.e., “Step # of #”) appears above the current step bar on desktop and is left-aligned on 
mobile.

Progress Bar & Application Steps

Step TitleStep 2:

Step 2 of 3

Mobile Progress Bar with Application Step.

Step 2 of 3

Step TitleStep 2:

Desktop Progress Bar with Application Step.

Go-To Navigation Dropdown (expanded)

Go-To Navigation Dropdown (default)

 

Select an Item

Section 1

Section 2

Select an Item

Go-To NavigationGo To Navigation

• Do not display application navigation; instead provide a link back to the application landing page from which the user
• can navigate
• List navigation links (for applications with only a few pages)
• Use a go-to navigation dropdown to replace the desktop in-application navigation

There are several compliant approaches to mobile in-application navigation depending on the complexity of the 
application:

Mobile ApproachMobile Approach

Shipping CartAddress BookShipping HistoryPreferencesCreate a LabelApplication Title

Desktop Application Navigation with application title.

Desktop in-application navigation is right-aligned and listed directly opposite the application title <H1>. The current/active 
page is indicated with a #E71921 underscore. 
 If the application navigation includes a link to externally-hosted FAQs, do not use a red chevron with the FAQ link; this is an 
old practice that has been discontinued. If there is a concern about the user being taken out of the application, open the 
FAQs in a separate browser tab or window.

Desktop Approach

Across the USPS.com domain there are several in-application navigation approaches employed, however, all new, 
redesigned, or refreshed applications need to follow one of the two following approaches.

Application Navigation

Background: White #FFFFFF
Border: 1px, USPS Digital Red #E71921 
Font: Helvetica Neue Roman
Style: 12px, Sentence Case
Color: USPS Digital Red #E71921
Margin: Top 5px

Error State

Error: selection required

*First Name

First

Font: Helvetica Neue Roman
Style: 14px, Title Case
Color: USPS Digital Blue #333366

Field Text

Font: Helvetica Neue Roman
Style: 12px, Title Case
Color: Text Gray #595959
Margin: Bottom 5px

Field Label
Width: variable
Height: 44px
Padding: 5px, 10px, 5px, 10px
Border: 1px, USPS Digital Blue #333366
Border-radius: 3px
Clear Space: Left/Right 15px
Background: White #FFFFFF

Input Field

*First Name

First

*First Name

First

There are diverse uses of Input Fields including single-line discrete free-text form fields (e.g., First Name), multi-line 
comment or description fields (e.g., Special Instructions), and search.

Input Fields may include features such as spellcheck, blocking special characters, auto complete/auto suggest, and 
remaining character counters.

Input Fields

Background: White #FFFFFF
Border: 1px, USPS Digital Red #E71921 
Font: Helvetica Neue Roman
Style: 12px, Sentence Case
Color: USPS Digital Red #E71921
Margin: Top 5px

Error State

Error: selection required

*Expires On

Month

Font: Helvetica Neue Roman
Style: 14px, Title Case
Color: USPS Digital Blue #333366

Field Text

Font: Helvetica Neue Roman
Style: 12px, Title Case
Color: Text Gray #595959
Margin: Bottom 5px

Field Label

*Expires On

Month

January

February

Width: variable
Height: 44px
Padding: 5px, 10px, 5px, 10px
Border: 1px, USPS Digital Blue #333366
Border-radius: 3px
Clear Space: Left/Right 15px
Background: White #FFFFFF
Chevron: /assets/images/default/blue-caret-
down.svg

Input Field

*Expires On

Month

Use Dropdowns when a customer has multiple options to choose from, for instance when selecting a state. They’re 
especially useful when space is limited.

Most Dropdowns across USPS.com only allow a single dropdown list option; however, there are a few exceptions (e.g., the 
Missing Mail Color Dropdown).

Dropdowns

Font: Helvetica Neue Roman
Style: 13px, Sentence Case
Color: USPS Digital Red #E71921
Margin: Top 5px

Error State

(If used)
Font: Helvetica Neue Roman
Style: 12px, Title Case
Color: Text Gray #595959
Margin: Bottom 5px

Field Label

Error: selection required

Default

Selected

Select all that apply:

Background: White #FFFFFF
Content: “\2714”
Font: Fontello
Style: 29px
Line-height: 20px

Checked Box

Width: 20px
Height: 20px
Padding: 0px
Margin: 0px, 5px, 0px, 0px
Border: 1px, Text Gray #595959
Background: White #FFFFFF

Input Field

Default

Selected

Select all that apply:

Checkboxes
Checkboxes are used when the customer can make one or multiple selections from the available options. Checkboxes 
should be vertically aligned unless there is a specific business or use case for horizontal alignment. 

Like Radio Buttons, the use of a visible Input Field title is not required, but semantic grouping is. Unlike Radio Buttons, 
checkboxes can be arranged in columns when there are a larger number of options.

Font: Helvetica Neue Roman
Style: 13px, Sentence Case
Color: USPS Digital Red #E71921
Margin: Top 5px

Error State

Font: Helvetica Neue Roman
Style: 14px, Title Case
Color: USPS Digital Blue #333366
Padding-left: 7px

Field Text

(If used)
Font: Helvetica Neue Roman
Style: 12px, Title Case
Color: Text Gray #595959
Margin: Bottom 5px

Field Label

Error: selection required

Default

Selected

Make a Selection:

Width: 14px
Background: Text Gray #595959
Padding: 3px
Margin: 3px

Selected Button

Width: 14px
Height: 14px
Padding: 5px, 10px, 5px, 10px
Margin: 10px, 0px, 10px, 0px
Border: 1px, Text Gray #595959
Border-radius: 50 percent
Clear Space: Left/Right 15px
Background: White #FFFFFF

Input Field

Default

Selected

Make a Selection:

Radio Buttons
Radio Buttons are used when there are a limited number of options to choose from and the customer needs to make a 
single selection (options are mutually exclusive). For six or more options, use a dropdown list instead.

Radio Buttons should be vertically aligned unless there is a specific business or use case for horizontal alignment. 
Additionally, the use of a visible Input Field title is not required, but semantic grouping is.

This is an information icon with a modal.

Modal Header
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut.

This is an information icon with a modal.

This is an active info icon with a popover (HTML-based).

Popover Header
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut.

This is a default info icon with a popover (HTML-based).

Depending on use and context, information icons can be used with either a popover or a modal.

Information Icon with Popover & Modal

• 992px and up
• @media only screen and (min-width: 992px) {...}

Desktop

• 768px — 991px
• @media only screen and (min-width: 768px) and (max-width: 991px) {...}

Tablet

• 320px — 767px
• @media only screen and (max-width: 767px) {...}

Mobile

Device Breakpoints

• Bootstrap: 3.3.7
• jQuery: 3.2.1
• jQuery UI: 1.12.1

USPS.com leverages Bootstrap and jQuery for form controls. In some cases, the default specifications are used, but often 
they are modified to fit the USPS.com brand or specific UI requirements. 

The following JavaScript library versions are currently in use:

JavaScript Libraries
• USPS Digital Accessibility

Learn More About:

• Section 508 of the Rehabilitation Act of 1973 (as revised)
• Web Content Accessibility Guidelines (WCAG) 2.0
• USPS Section 508 Handbook AS-508
• USPS Section 508 Technical Reference Guide Handbook AS-508-A
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Elements

Application Components
Accessibility
JavaScript Libraries
Device Breakpoints
Radio Buttons
Checkboxes
Dropdowns
Input Fields
Application Navigation
Progress Bar & Application Steps
Pagination & Results Per Page
Video & Audio

These components are used for forms, tools, and applications; they typically are not used on the static USPS.com® 
website, though some are used on the Postal Store and other ecommerce and marketing sites.

Note: There are some older components that have been retired but are still in use on the USPS.com® domain.

Accessibility
The accessibility of form controls and other transactional User Interface (UI) elements is essential to ensure that all 
USPS.com® visitors can transact successfully. Ensure that forms and related functionality are fully compliant with 
applicable standards:

https://www.usps.com/styleguide/
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