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1. Mail Campaign Reporting Overview

1.1 What is Mail Campaign Reporting?

The Informed Delivery® Mailer Campaign Portal (MCP) is the USPS self-service application
that provides businesses the ability to enter and initiate interactive campaigns, view
campaign data and results, create campaign templates, store media, and more, allin one
convenient location from the USPS® Business Customer Gateway (BCG).

Mail Campaign Reporting is a functionality allowing users to conduct Pre-Campaign
Analysis and Active Campaign Reports. Users can find information such as Click Through
Rate and Email Open Rate to measure the success of their reports.

Informed Delivery®
Mailer Campaign Portal Home = Create Campaign = Campsigns  Temploles | Images < Reports | FAGS

Reports

Pre-Campaign Analysis ~ Active Campaign Reports

Pre-Campaign Aralysis reports calzulate the patertisl numbssr of additional mpressions far your pe Informesd Delivery campaign. Report generstion time wil
wary, ploase rafresh the page ta sea repart status updates.

Run Bre-Campaign Analysis

Regort Title Total Delivery Painis Infcrmad Delivery Usaers Email-Enabded Users

Ho reports avaslable

w Click hame for Baperts Gulda to lam mom about mporting features,

Figure 1. Mailer Campaign Portal Reports Home Page

Users can navigate to the Reports page by clicking on the Reports tab in the Mailer
Campaign Portal navigation bar.

1.2 Key Performance Indicators (KPI) Overview

Mailer Campaign Portal (MCP) reports provide valuable insights into the performance of
the mail campaigns. By analyzing these reports, several Key Performance Indicators (KPls)
can be tracked to measure audience engagement and overall campaign success.

Below are some examples of Key Performance Indicators that can be tracked:

e Impressions: The total volume of physical mail pieces that successfully triggered
an Informed Delivery® notification. This is captured through the Mailpieces count,
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2.

which reflects the number of mailpieces matched to the campaign and may result
in multiple notifications if delivered to a ZIP11 with multiple Informed Delivery
users.

e Use “Mailpieces” field in the Campaign Summary Report.

Email Open Rate: The percentage of recipients who opened the Informed Delivery
Daily Digest email.

e Use “Email Open Rate” field in the Campaign Summary Report.
Click-Through Rate (CTR): The percentage of users who clicked on the campaign
out of the total number mailpieces delivered.

e Use “Click Through Rate” field in the Campaign Summary Report for overall
CTR for all three platforms (ID Mobile app, Daily Digest Email, and ID
Dashboard).

e Click through rate by channel:

o Daily Digest - The percentage of users who clicked on the campaign in
the Daily Digest Email out of the total number mailpieces delivered.
e Use “Daily Digest Click Through Rate” field in the Campaign
Summary Report.
e ID Mobile app - The percentage of users who clicked on the campaign
in the ID Mobile app out of the total number mailpieces delivered.
e Calculate by taking “ID Mobile App Click Through” field divided
by “Mailpieces” field in the Campaign Summary Report.
o ID Dashboard - The percentage of users who clicked on the campaign
out of the total number mailpieces delivered.
e Calculate by taking “Dashboard Click Through” field divided by
“Mailpieces” field in the Campaign Summary Report.
Click-to-Open Rate (CTOR): The percentage of users who clicked on the campaign,
out of those who opened the Daily Digest email. Calculate by taking the count of
Click Throughs divided by the count of Emails Opened in Campaign Summary
Report.
Conversion Rate: The percentage of users who clicked into a campaignh who
completed a desired action on the mailer’s website. This can be tracked on the
mailer’s side with analytics and is not available through Informed Delivery reporting.

Pre-Campaign Analysis

While not required, the United States Postal Service® offers an optional Pre-Campaign

Analysis report, which calculates how many people on the mailing list are also Informed

Delivery subscribers, allowing mailers to estimate the number of potential impressions for

Informed Delivery campaigns.

For this analysis, USPS® cross references an uploaded list against a current Informed
Delivery user list and provides an aggregate response indicating how many consumers in
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the list are Informed Delivery users at a given point in time. This information is provided in
aggregate as USPS® is prohibited from providing lists of Informed Delivery® users. Pre-
Campaign files can be submitted at any time, even after a campaign has been activated.

Informed Delivery”

Mailer Campaign Portal Home = Create Campaign = Campaigns = Templates = Images =~ Reports = FAQs

Reports

Pre-Campaign Analysis = Active Campaign Reports = Report Template Downloads

Pre-Campaign Analysis reports calculate the potential number of additional impressions for your next Informed Delivery campaign. Report generation time will
vary, please refresh the page to see report status updates.

Run Pre-Campaign Analysis

Report Title Total Delivery Points Informed Delivery Users Email-Enabled Users

Sample Title
Completed 5/25/23

Click here for Reports Guide to learn more about reperting features.

Figure 2. Pre-Campaign Analysis Home Page

1€
E

12 7 6

Users can initiate this report within the “Pre-Campaign Analysis” tab under the “Reports”
tab in the main navigation.

1. Enter a name for this report first; this title is for internal use only and is meant to
help differentiate between multiple Pre-Campaign Analysis reports (Figure 3).

2. Click Download the CSV Template to download the Pre-Campaign Analysis
template. You can also download this template by copying the following URL and
pasting it into your browser: data:text/csv;base64,WkIQMTEK

3. Paste inthe 11-digit Delivery Point ZIP™ Codes (ZIP11s) that are taken from the

Intelligent Mail® Barcode (IMb) of a recent mailing list. Mail Service Providers (MSPs)
are most commonly able to provide this information from the IMb®. This delivery
point information is not stored in standard customer databases.

4. Save the file to your computer.

5. Navigate back to the Mailer Campaign Portal and select “Upload ZIP11 File” to
access the file previously saved on your computer (that meets the criteria outlined
in Section 2.1 below).

6. Thereport will be provided within the Portal when it is done processing.

7. Important Note: To verify the contents of the Pre-Campaign data, right-click the file
and open with a text editor such as Notepad++. Appendix E. Formatting Pre-
Campaign Analysis File outlines the step-by-step process for ensuring that the Pre-
Campaign file is correctly formatted.
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Run Pre-Campaign Analysis

* Pre-Gampaian Aralysia Neme

Enter a name above for your Pre-Campaign Analysis and upload the ZIP11 fle for your mailing st

in the
* Al subsequent rows must be 11 digits in length

Upload a CSV File:
Download the CSV templsts (Exca)

Upload

To review tha Prs-Campaign fle format criteria, referense the |nteractiva Campaign Guids on the Informed Deivery for
Business Mallers website,

Run Pre-Campaign Analysis

Figure 3. Running Pre-Campaign Analysis

The amount of time required to generate report results depends on the size of the 11-Digit
Delivery Point ZIP Code™ list. Refresh the page to see if the report has completed
processing. The report will be posted on the Pre-Campaign Analysis tab (Figure 2) where it
can be downloaded.

Note: The Pre-Campaign Analysis Report represents the Informed Delivery® user base at
the exact moment the reportis generated, against a particular list of 11-Digit Delivery Point
ZIP™ Codes. Forinstance, if a user initiates a campaign several days after the Pre-
Campaign Analysis, the number of users may have changed.

Errors: If an invalid file is uploaded in the Mailer Campaign Portal, the mailer will receive an
error message explaining the file issue(s) that prevented a successful upload.

The completed Pre-Campaigh Analysis report, which is provided in the Mailer Campaign
Portal, includes the following data:

Table 1. Pre-campaign Analysis Report Columns

Definitions
Pre-Campaign e Total number of 11-digit Delivery Point ZIP Codes included in the .csv file
List Size uploaded into the Portal.
Eligible 11-digit e Total number of eligible 11-digit Delivery Point ZIP Codes included in the
Delivery Point ZIP .csv file (not delivery points with users, but eligible delivery points).
Codes
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Unique Eligible * Total number of unique eligible 11-digit Delivery Point ZIP Codes included in
11-digit Delivery the .csvfile.
Point ZIP™ Codes
# of Subscribers * Count of subscribers in the Unique Eligible 11-digit Delivery Point ZIP
Codes in the .csvfile.
Subscriber » # of Subscribers divided by Unique Eligible 11-digit Delivery Point ZIP Codes
Saturation (%) (ColD/ColC).
# of Email * Count of subscribers who receive emails in Unique Eligible 11- digit
Enrolled Delivery Point ZIP Codes. (Not all subscribers opt in to get emails.)
Subscribers
Email Enrolled * # of Email Enrolled Subscribers divided by Unique Eligible 11- digit Delivery
Saturation (%) Point ZIP Codes (Col F/ Col C).
A B C D E F G
Pre- Eligible 11-digit Unique Eligible 11- Subscriber  # of Email
Campaign  Delivery Point digit Delivery Point  # of Saturation Enrolled Email Enrolled
List Size ZIP Codes ZIP Codes Subscribers (%) Subscribers Saturation (%)
396999.00 394115.00 296237.00 197330.00 66.61 155997.00 52.66

Figure 4. Example of Completed Pre-Campaign Analysis file

2.1 Formatting the Pre-Campaign Analysis File

To run a Pre-Campaign Analysis, the following file formatting requirements must be met or
the file upload will fail and the report will not be processed:

The file must meet the criteria below:

e The header mustread ZIP11.
e Each entry must be an 11-Digit Delivery Point ZIP Code™. Any entry thatis notan 11-
Digit Delivery Point ZIP Code should be deleted.

o Todelete line items without 11-digit codes, import the file containing the
codes into Excel® Once in Excel, filter the data based on length, delete the
non-11-digit codes, and save the document in .csv format.

e Include leading zeroes.

e Remove duplicate codes.

e Save as a Comma Separated Values (.csv) file (using lowercase .csv).

e Breakfilesinto 102,400 KB (or 100MB) or less.

e Download the Pre-Campaign Analysis (the CSV) template to ensure that you follow
the correct format and are able to upload without issues. To download, copy the
following URL and paste it into your browser: data:text/csv;base64,WkIQMTEK

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED. 7
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zr11 M
16601240216
16913468020
10057606837
10152586868
10252957523
10325892761
10420689175
10585576765
10686726107,

Figure 5. Example of properly formatting Pre Campaign.csv file.

The following steps will provide guidance on how to format your Pre-Campaign Analysis file
correctly, including how to:

e Extract the 11-digit Delivery Point Codes (DPC) from IMbs, and;
e Confirm that every entry contains only 11-digit DPCs.

11-digit DPCs are a key part of the IMb®. There are five fields in the IMb—the DPC is in the
last/fifth field. The easiest way to identify DPCs is from a recent mailing that was
conducted. The printer/vendor should have access to this data. Keep in mind that most
customer databases do not store DPCs.

1.1 Open the IMb file in Notepad to ensure you have only IMbs in the file and save it
to your computer.

1-Samnple b Listing_huly 201254 - Nobeped - u} b3

File it Format View Help

BB2719999990182090 35775832 Te502082 1959909010 2890 36775832422 14802 71 93999981 205 3 7T T 58323 2903002719999990 18289038 TT 58189 3610082 7199929901029 983577381 79591 3802719999959
82719959950 10269067 7754587 25 350027195995901 020906877 5056701 220027159 959581 02050 657 7545865407002 719959530 10269077 IS4 5867 103002 T1 99959901020 587 17754581 E91 6002719959950
0271995990018 209053 775452073 1108271 959909010 20919077545 2066068071 999099102051 01 7754520 34 38002 71990909018 2691 0277545 20251 4582 71999999010 2091 83775451 277770027199 539950
082719353990102691 31 7746964 2367 082719539930102891 3F 77469617 107002 7153999501 02091 33774636 36911002 7199935301 02691 J4T 74636367 22082 T1 9999390102091 15774696362 3608271939393
BE271995995a182091 63774695 786 340802 71999909010 2891 64 F74695 78202002 7199909581 B2AT1 657 F46057 T4 18002 7199999901 02091 667 T4E95 1AM 3682 7199959901 82991 6 F 1 7469570703002 71999995
B82719993999182091 5577469226481 082 71959999010 2891 9677469296 20480 27193999901 2051 977 74652953 BB0E2719999990182691 9877469261 311682 71999999010 2991 997745927 37058027199 99959
BE2T199599590 10269237 TTAATTT 34 TabR2 71959959010 289 1 2877407 7T 1401001 71599995681 02052 297 TA4T T 6 TEBI002 719999990 102892 30T 1447 76707 BR2 T199G99R10 2092 3177447 T 60030017199 59950
B8271995399a10269259 774413703 260027195399901 0289 16077441 21491 9007719999951 02092 617744121 31 97002 7199999301 0209262 77441 211918082 71 9999990102096 377441 2091 0788271999395
B82719959950102092 51 7744114661 4082 T1959959810209 29277441 1460380027199 99958182092 53774411455 19082 71999959010289 29477441 14 5010682 T1 9995990102052 957 7441144443000 719959950
999102298277 TR64127108807719959990 1821902377004 171 57808271 99399901022 282977 BE4 1 209208077199 9990810 22903877804 1 102 14082 719999990182 79031 77084 11 3E1 368271 999999010 2298327

1.2 Open a new instance of Microsoft Excel® and import the Text file by following
the steps below.

1. Open the Data tab, and then select “From Text/ CSV” in the “Get & Transform Data”
section.

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED. 8
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File Home Insert Draw Pagelayout Formulas | Data

e P [T] Queries & Connections
BEF -

6 [
Get Refresh Stocks

Data v % [% All ~

Get & Transform Data

Queries & Connections
A1 v i fx
Note: If you are working in Excel® 2016 in 0365 or later, the Text Import Wizard (below)

may no longer be enabled. To enable it, navigate to File > Options > Data and select
“From Text (Legacy)” under the “Show legacy data import wizards” section.

2. Select the file that contains your IMbs and click “Import.” The Text Import Wizard will
appear. Select the Delimiter (e.g., Colon, Comma, etc.,) that separates your IMbs in the
text file. Click into “Data Type Detection” drop down and select “Do not detect data
types”. This will prevent Excel from changing the data type from text into a number for

example.

IMbs text example txt

File Origin Delimiter Data Type Detection

1252: Western European (Windows) ~ Comma

-

~ || Do not detect data types

Columnl Column2 Column3 Columnd

0027012345600000000198765432101 | 0027012345600000000198765432101 | 0027012345600000000198765432101 | 002701234560000000019876%

3. You will need to edit the data in the text wizard. Click “Transform Data” to get
started.
IMbs text example.txt

Data Type Detection
~ | | Do not detect data types

File Origin Delimiter

1252: Western European (Windows) ~ | | Comma
Column1 Column2 Column3 Columnd.

0027012345600000000198765432101 | 0027012345600000000198765432101 | 0027012

432101 | 0027012: 101

- o

4. The data will be read in as a single row. To edit your IMbs into a column format, use
your mouse to click the “Transform” tab. Click “Transpose” to transform the data
from a single row into a single column format. Make sure that the data type is still

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED.
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[ ”
Text”.
e rddColum View
T

=
[E Reverse Rows
Group Use First Row

Data Type: Text ~
T Detect Data Type [¥] Fill ~

1, Replace Values ~ S Unpivot Columns ~

2
ABC
8 Move ~ [ == 55 Extract ~

Merge Columns

9 Statistics ~ Trigonome

Standard * %3 Rounding *

Y = ) Split  Format

By asHeaders~ i CountRows (=] Rename T Pivot Column  [] Convertto List Column~ v SHParse~ Scientific » [] Informatic:
Table Any Column Text Column Number Column
Queries [1] < f = Table.TransformColumnTypes(Source,{{"Column1”, type text}, {"Column2”, type v

] IMbs text example
. A% Columnl

~ | A’ Column2 ~ | A% Column3

~ | B¢ Columna

1 0027012345600000000198765432...

0027012345600000000198765432... | 0027012345600000000198765432... ' 002701234560000

5. Using your mouse, click “Split Column” in the “text Column” section. Select “By

Positions” option.

M -

Group Use First Row
By  asHeaders~

Transform

gE Transpose
C% Reverse Rows

1 Count Rows

Table

Queries [1] <

=1 IMbs text example

W

Add Column

| IMbs text example - Power Query Editor

View

Data Type: Any ™
] Detect Data Type Fill ~

=] Rename Pivot Column
Any Column

ﬁc = Table.Transpos
135 Columni -

0027012345600000000198765432...
0027012345600000000198765432...
0027012345600000000198765432...
0027012345600000000198765432...

{,2 Replace Values ~ Eﬂ Unpivot Columns ~

a!'):] Move ~ |—
D Convert to List
By Delimiter

By Number of Characters

By Positions

By Lowercase to Uppercase
By Uppercase to Lowercase
By Digit to Non-Digit
By Non-Digit to Digit

6. Enterthe positions to split up the characters into multiple rows. If your MID is 6 digits
use the below: (0,2,5,11,20). Important Note: Your MID could be six or nine digits in

length—and your IMb® Serial Number is also six or nine digits long. It is imperative that

you know the MID used before you complete this step.
If your MID is 6 digits, use the below: (0,2,5,11,20)

Split Column by Positions

Specify the positions at which to split the text column.

Positions
0,25 11,20

I» Advanced options

Cancel

If your MID is 9 digits use the below: (0,2,5,14,20)

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED.
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X

Split Column by Positions

Specify the positions at which to split the text column.

Positions

0,25, 14,20

I Advanced options

fx = Table.SplitColumn(#"Transposed Table", "Column1l", Splitter.SplitTextByPosition

M. |~ | AB Columnl.2 ~ | ABc Columnl.3 ~ | ABc Columnl.d ~ | ABc Columnl.5
1 270 123456 000000001 98765432101
2 270 123456 000000001 98765432101
3 270 123456 000000001 98765432101
4 270 123456 000000001 98765432101

7. Using your mouse, click back to the “Home” tab and click “Close & Load”.

M| s | IMbs text exa mple - Power Query Editor

Home Transform Add Column View
D EE Properties L o/
A
= [E-Advanced Editor x EEEI
Refresh T Choose  Remove Keep
Preview ™ Rl Columns ~ Columns~  Rows ~
Query Manage Columns Reduce
Queries [T] < fx || = Table.sp:
[ IMbs text example
7. A8 Columnil.1 -
1 00
2 00
3 00
4 00

8. Contentwill be imported into Excel® into five columns. The fifth column (Column E)
contains the 11-digit DPC (ZIP11).

A B C D E

(B Cotumn1.1 [ column1.2 B column1.3 @ cotumni.4 [ cotumn1.5 g
2 00 270 123456 000000001 98765432101
300 270 123456 000000001 98765432101
4 00 270 123456 000000001 98765432101
5 00 270 123456 000000001 98765432101

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED. 11
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1.3

1. Using your mouse, click “Split Column” in the “text Column” section. Select
“By Positions” option.

ﬂ < | IMbs text example - Power Query Editor

Home Transform Add Column View

% E EEI Transpose Data Type: Any ™ 1, Replace Values ~ Eﬂ Unpivot Columns ~ ] -A’é
C% Reverse Rows 7] Detect Data Type Fill = H(!ﬁ Move ™ ’7 —| :
| Group Use First Row LE' =] ) ) Split | Forn
| = Vi ;
By as Headers = 2 Count Rows Rename Pivot Column D Convert to List Column = .

Table Any Column By Delimiter i
By Number of Characters

Quertes [1 < f’c = Table.Transpos
i
5 IMbs text example y Positions

. 125 Columnl - By Lowercase to Uppercase
! 1 0027012345600000000198765432... By Uppercase to Lowercase
2 0027012345600000000198765432... By Digit to Non-Digit
3 0027012345600000000198765432... By Non-Digit to Digit
4 0027012345600000000198765432...

2. Enterthe positions to split up the characters into multiple rows. If your
MID is 6 digits use the below: (0,2,5,11,20). Important Note: Your MID
could be six or nine digits in length—and your IMb® Serial Number is also
six or nine digits long. It is imperative that you know the MID used before
you complete this step.

If your MID is 6 digits, use the below: (0,2,5,11,20)

Split Column by Positions

Specify the positions at which to split the text column.

Positions
0,2,5 11,20

I» Advanced options

Cancel

If your MID is 9 digits use the below: (0,2,5,14,20)

X
Split Column by Paositions

Specify the positions at which to split the text column.

Positions
0,25, 14,20

1> Advanced options

Cancl

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED. 12
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| fx = Table.SplitColumn(#"Transposed Table", "Columnl", Splitter.SplitTextByPositions
B, E ABc Columni.2 E AB- Columnl.3 EI AB- Columnl.a E ABc Columnil.5 E
1 270 123456 000000001 98765432101
2 270 123456 000000001 98765432101
3 270 123456 000000001 98765432101
4 270 123456 000000001 98765432101
1.4 Delete columns A-D. Keep column E. Save File as .csv.

2. Verify if the .CSV File is properly formatted for submission in the Mailer Campaign

Portal.

2.1 Open a new Excel file.
2.2 Open the Data tab, then select “From Text/ CSV” in the “Get & Transform Data”
section.
& Do @e
File Home Insert Draw Pagelayout Formulas | Data
@E he Pé E Queries & Connections @
Get [3 [&) Refresh D Properties ek
Datav B [B Allv  [B Workbook Links focks
Get & Transform Data Queries & Connections D:
A1l Voo e
2.3 Select the file that contains your 11-digit Delivery Point Barcodes from your
IMbs; select “Import.”
24 In the Delimiter drop down, select “Tab”. In the Data Type Detection Drop

down, keep “Based on first 200 rows”. Click “Transform Data”.

sample 11 DPC.csv

File Origin Delimiter Data Type Detection

[ 65001: Unicode UTF-8) i I ~ | Based on first 200 rows - )

Column1s
98765432101
zzzzzzzzzz

1111111111

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED.
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2.5

2.6

2.7

Using your mouse, click to the “Transform” tab. Select “Text” from the “Data

Type” drop down.

ﬂ < | sample 11 DPC (2) - Power Query Editor
Home Transform Add Column View
% E éﬂ Transpose Data Type: Whole Number | %, , Replace
 Reverse Row Decimal Number Fill =
Group Use First Row
By as Headers ~ 2E| Count Rows Currency Pivot C
Table Whole Number Any Colu
i . < Percentage
Queries [2] 3. Transfc
Date/Ti
3 sample 11 DPC AN
Date -
3 sample 11 DPC (2) —
Time 1101

Date/Time/Timezone 1101

Duration 1101
Text 1101
True/False

Binary

Navigate to the “Home” tab. Click “Close & Load”. The data will import into your

Excel® document.

Home Transform Add Column View
D 2 Properties |:| LY Y, WX 4|
~
L [Er Advanced Editor x EEE' EEE' El r
Refresh = Choose  Remove Keep Remove Sy
Preview ™ NEmge Columns ™ Columns ™  Rows~™ Rows™ Colu

Manage Columns Reduce Rows Sort

Close

Query
Queries [2 < f,c
3 sample 11 DPC

] sample 11 DPC (2)

= Table.TransformColumnTyp:

. 123 Column1.5 -

98765432101

=
1 98765432101
2
3 98765432101
4

98765432101

Insert “ZIP11” as a header to cell A1 without quotation marks
column header.

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED.
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File Home Insert Draw Pagelayout Formulas Data Review

‘)g ‘Aptos Narrow VH1 V‘ = =
fy 2 oo ==
»

ab, ‘General
~ U « COAT ~ v 9

Paste E@ B I U A A $ 7
<0 .00

v Hae v A v 9 =6
Clipboard 5 Font 5 Alignment 5 Number

(AN

A0 v i Jx

m
=
(9]

A B C D
ze1 B
98765432101
98765432101
98765432101
98765432101
1211

W00~ U AWN =

)

2.8 Label column B “Length” and enter the following formula into cell B2: =len(A2).

File Home Insert Draw Page Layout

o<

m -~
55 ¢ <A -

Clipboard ] Font

TRANSPOSE v i X +/ fx =len(a2)

A B
il ziP11 B Length [
2 | 98765432101 =len(a2)
3 | 98765432101
4 | 98765432101
5 | 98765432101
1211
11
13
162

C D

O 0N O

sy
o

2.9 Copy the formula to each row by re-selecting B2 and double-clicking the green
square at the bottom right of the cell.
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File Home Insert Draw Page Layout

E’Ij A ‘Aptos Narrow "M11 VI
Iy~ B I U+ A A

Paste

L

v
Clipboard £ Font £ i
B2 v i Jx =LEN(A2)
A B C D
1 HIZE B Length B
2 | 98765432101 11
3 | 98765432101 11
4 | 98765432101 11
5 | 98765432101 11
6 1211 4
7 11 2
8 13 2
9 162 3

0

2.10 Filter Column B “Length” to only display lengths that do not equal 11.

Filee Home Insert Draw Pagelayout Formulas Data

f’l'j X ‘Aptos Narrow V:H‘H VI
@™~ B I U~ AN

iR <2
<

L&l

|
>
g
3 i

Paste =
- = -

Clipboard ~ Font ~ ~

K12 v i S
A B C D E F

il z1P11 B2 Length E3
6 1211 4
7 11 2
8 13 2
9 162 3

2.11 Highlight and delete all of the rows displayed in the filter.

w - Bool
ACROBAT
¥ Clear

ToReapply
hosponi o SR T
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2.12 Remove the filter to display the remaining rows, which should all have a length
of 11.

File Home Insert Draw Pagelayout Formulas Data Review View

E'li' X |AptosNarrcw vHH V] = E@ @5 ‘General Vl E
Il BIU-AA =ZS==B- $-%9 B
M- ©= 3= P % 8 7
Clipboard [ [ Alignment [ Number ~

17 v

C D E 7 G H

1

2 | 98765432101 11

3 | 98765432101 11

4 98765432101 11

5 98765432101 11

A

2.13 Delete the Length column and save the file in .CSV format.

Book! - Excel = -
B o e Poelon R D 6 ACROBAT  STARWad Q) el want e WWoodson, John (US - Arfingion)

. 3 1 5 7 Show Queries A = v " - 3B CE O

o 4 (B I B3 ¥ B &

From Tabte eapply
From From Other  Exsting  New Textin Flash e Data  Comsoldate Relat Manage  What-If Forecast Group U
Access Web  Taxt Connections Quary T Advanced Colymns Pl Duplicates Valiction Data Model Analysis = Sheet -
a . Do Fonseant ~
B Gibi - - & K 5
B/ A s
A ; o E F G H ) K L L] N o p a R 5 T

2P11 - Len <

80782834651 | | % Paste Optioms:

1
3
4
5
6 |52079155962
7
&

23935763777

37676598953
10 | 28383835265
1 56522521256

2
Rt}
"

1
1%

3. Select all of the entries below the ZIP11 column header
3.1 Click on the “Data” tab and click on the “Remove Duplicates” button under
Data Tools.
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File Home Insert Draw Pagelayout Formulas Data Review View Automate Deloitte Tools Help Acrobat  Power Pivot
B~ |— [T Queries & Connections A A SZ Clear = il 8=
BE2E I . g .| . G .
G B8 Refresh L Foperties > T 2y sort | Fiter | 15 Reappl Totto | B2 | @~
Stocks Currencies zl
Datav EF [ Allv B Workbook Links & Advanced  Columns =57 @
Get & Transform Data Queries & Connections Data Types Sort & Filter Data Tools
A2 voi f:\:\ 98765432101
Remove Duplicates ? X
To delete duplicate values, select one or more columns that contain
duplicates.
A B c D 3 | L K L M N
1 M 4= selectAll | EZ Unselect All B My data has headers
2 | 98765432101
3 98765432101
Columns
4 | 98765432101
& zri1
5 | 98765432101,
6
7
8
9
10
oK Cancel
1
12
H 13 » H H
3.2 Click “OK” when the Remove Duplicates window appears.
File Home Insert Draw Pagelayout Formulas Data Review View Automate Deloitte Tools Help Acrobat Power Pivot
25 |— [T Queries & Connections N2 Clear = i 8=
BEPE- I . m o || 2 EE . S i
et BB Refresh L Properties S 7|, son | Fiter | 1B RepPl Totto| BX | B~
. Stocks Currencies zl ! -
Data~ B [} Alv B Workbook Links 3¢ Advanced | Columns £5 - [@
Get & Transform Data Queries & Connections Data Types Sort & Filter Data Tools
A2 v f:\:\ 98765432101
Remove Duplicates ? X
To delete duplicate values, select one or more columns that contain
duplicates.
A B C D E ¥ K L M N
' 4= selectall | BE unselect All 8 My data has headers
98765432101
98765432101
Columns
98765432101
& zri1

1
2
2
4
5 | 98765432101,
6
7
8
9

oK Cancel

3.3
computer as a .csvfile.
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What-If ~ Forecast
Analysis v Sheet

Forecast

Table Design  Query

B B2

What-If  Forecast
Analysis ¥ Sheet

Forecast

Click “OK” to accept the removal of duplicates and save the file to your
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File Home Insert Draw Pagelayout Formulas Data Review View Automate Deloitte Tools Help Acrobat Power Pivot  Table Design  Query |3 Comments

50 T [ Queries & Connect * AR ? ;E 4 8= Iy
EE o B EE} ueries & Connections @ @ - Al S & @;} @ E
Get BB Refresh L Properties @ v 7| Sort Filter Text to = v What-If Forecast ~ Outline
Stocks Currencies zl
Datav E3 [F! Allv L Y@’Advan(ed Columns = - @ Analysis v Sheet
Get & Transform Data Queries & Connections Data Types Sort & Filter Data Tools Forecast t
v i fx 98765432101
A B C D E F G H J K L M N [e] P Q R
L E X
2 | 98765432101
3 Microsoft Excel
4
5 3 duplicate values found and removed; 1 unique
6 1 values remain. Note that counts may include
= empty cells, spaces, etc.
8 ______
9 [ ok |
10
il
12
13
14
34 Ensure that your file does not exceed 102,400 KB. Your file is now ready for

upload to the Mailer Campaign Portal.

-

¥ Jeskiop ™~ .
WO o 0

3.5 Proceed to the Mailer Campaign Portal to upload your file.

3. Active Campaign Reports

Participating mailers and organizations that enter campaigns in the Mailer Campaign
Portal can gather valuable insights from their campaign data using Active Campaign
Reports. The MCP will generate a Summary Report and Detailed Report for every Active
campaign. Reports are cumulative and encompass all campaign activity through the report
date. One report for each type (Summary and Detailed) will be created for each campaign,
when you download a report it will have updated data up to and the data will be updated in
real time. These reports will automatically appear in the Active Campaign Analysis Tab.

Campaign data on cancelled campaigns will only be available if the campaign was Active
prior to being cancelled.

e Important Note: Report access will be automatically removed from the MAILER
CAMPAIGN PORTAL 60 days after the campaign is completed. Incomplete reports
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are not automatically removed at this time; however, users can manually delete
these reports. Examples of incomplete reports include those labeled as “In-
Process” or “An error occurred while processing the report. Please try again later.”

e Afterreports are removed from the Active Campaign Analysis tab, they will no
longer be available to download on the MAILER CAMPAIGN PORTAL. You can
download your campaign data through Informed Visibility® for up to 120 days after
the campaign has ended.

Informed Delivery”

Mailer Campaign Portal Home | Creals Campaign | Campaigns / Tamplates / kmages / Reporls | FAQE

Reports

Fre-Campaign Analysis ~ Active Campaign Reports

Actlve Cempalgn Repore display the number of iImpressions end clicks from your Informed delivesy camipaigra, Whike a campsign is Active, you can genesata
and downboad a Summary or Detailed Report of your Informed Delivery Campaign. Reports will be avalabie for up 1o B0 days after the campaign his been

completed.

@ Brand Display Narswa, Gamnpaign Tithy, Campaign Code

ek

Brand Display Mame  Campaign ID Campaign Code Campaign Tiths Starl Dule End Dule Summary Reporl Dwrluiled Report

Downioad Download
Book Seller 7027404247 30536BATABR Books for Sale 41172024 41872024 Downicad Complata Downicad Compiate
GNP 100 PM CT  AOS2024 1238 PMCT

Download Download

— Best Sellers "
Book Seller TOZTAGAEAT  B099617SFZI0Z SMHE024  H2HR02  Dawniced Gompists Dowrinad Gompist

Boak Sala
2022 1024 AMCT  TANZ024 1100 AMCT

u Click hara for Hanoes Guids to leam mone about reporing features.

Figure 6. Active Campaign Reports Home Page

3.1 Active Campaign Summary Reports

Active Campaigh Summary Reports provide the general aggregated results of an individual
campaign, including the number of users/mail recipients that were sent an email, the email
open rate, and the number of click-throughs.

e For campaigns submitted through the Mailer Campaign Portal (MCP), PostalOne!®,
Informed Delivery® API, or My Products Portal, Active Campaign Reports are
available for download via the Mailer Campaign Portal.

e Reports are cumulative and encompass all campaign activity through the report
date.

e Reports are available for Active, Complete, or Cancelled campaigns (if they were
active prior to being cancelled).

e Reports are available to download up to 60 days after the campaign has ended.
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e We can provide Summary reports upon request if you have any issues. To request
Active Campaign Summary reports, submit a request with the Campaign Title(s) and

Campaign Code(s) to our Campaigns Help Desk at
uspsinformeddeliverycampaigns@usps.gov.

Table 2. Active Campaign Summary Report Columns

Definitions

Report * The date that the reportis generated.
Generated
Date
Brand * The name displayed in the “From” field of the campaign (sometimes referred to as
Display Campaign Display Name or Display Name).
Name
Campaign Title * A mailer-generated title for a campaign.
Campaign Code * A mailer-generated unique code for a campaign.
Start Date * The start date of the campaign as specified by the mailer. The
campaign start date cannot be set for more than 60 days in the future.
The campaign will start at 12:00 AM CST of the campaign start date.
End Date » The end date of the campaign as specified by the mailer. The cut-off is at
11:59 PM CST on the end date. Mail processed after the campaign end
date will not be included in any reports.
Mailpieces * The number of campaign-related mailpieces identified during mail processing
that were sent to a unique Delivery Point Code (DPC) address.
Emails * The number of campaign-related emails generated from the number of physical
pieces.
* Allemailusersin a household are counted in this metric.
Emails Open * The number of times that a Daily Digest email was opened that included the
instances where a sent email was opened.
Email Open * The number of email opens divided by the number of emails delivered.
Rate

This metric can seem irregularly high (e.g., over 100%) if organizations look at
iton a daily or regular basis, as opposed to holistically over the entire life span
of a campaign. This can happen if users who receive their mailpiece do not
open their email until a later date/time.
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Click Through * The number of click-throughs generated from campaigns divided by the number of
mailpieces in a campaign, from the Daily Digest Email, Informed Delivery® Dashboard,
and Informed Delivery Mobile app.

Click Through- * The number of click-throughs generated from the Daily Digest emails.
Email

Click Through * The number of click-throughs divided by the number of mailpieces.

Rate %

Daily Digest * The number of click-throughs generated from the Daily Digest emails.

Email Click

Through

Daily Digest * The number of click-throughs on the Daily Digest email divided by the number of
Email Click mailpieces with a campaign in the Daily Digest email.

Through Rate

Dashboard Click * The number of click-throughs generated from the Informed Delivery dashboard.
Through

Informed The number of click-throughs generated from the Informed Delivery Mobile app.
Delivery App
Click Through
A B C D H F G H J K L M N o [P a
DASHBOA ID_APP_
BRAND_ EMAIL O DIGEST_CLI DIGEST_CLI RD_CLICK CLICK_T
REPORT_GENER DISPLAY CAMPAIGN_  START_D END_DAT EMAIL. O PEN_RAT CLICK_TH CLICK_THROU CK THROU CK THROU _THROUG HROUG
1 ATED_DATE _NAME  CAMPAIGN_TITLE CODE ATE E MAILPIECES ~ EMAILS ~ PEN E% ROUGH GH_RATE%  GH GH_RATE % H H
2 2/1/2025 USPS Careers CentralMass Careers 2025 1/1/2025 1/31/2025 141453 100000 60000 60% 28  0.019794561 10 0.0001 3 18
3 2/1/2025 USPS Careers Southwest ~ Careers 2025 1/1/2025 1/31/2025 100000 60000 30000 60% 30 0.0111111 15 0.00025 5 10

4 2/1/2025 USPS Careers Atlantic Careers 2025 1/1/2025 1/31/2025 200000 15000 7000 60% 50 0.087 5 0.0003333 5 40

Figure 7. Example of Campaign summary report

3.2 Active Campaign Detailed Reports

Active Campaign Detailed Reports provide detailed results of an individual campaign,
including the number of users/mail recipients that were sent an email, the email open rate,
and the number of click-throughs. Each row in the report corresponds to an individual
campaign action such as a click through, email open, or mailpiece delivery.

e For campaigns submitted through the Mailer Campaign Portal (MCP), Postal One!®,
Informed Delivery API, or My Products Portal, Active Campaign Reports are available
for download via the Mailer Campaign Portal. Detailed Reports are cumulative and
encompass all campaign activity through the report date.

e Detailed Reports are available to download up to 60 days after the campaign has
ended.
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e To see detailed campaign reports past 60 days, go to Informed Visibility® to

download campaign data for up to 120 days after a campaign has completed.
Review Informed Visibility PostalPro for additional information and resources.

Table 3. Active Campaign Detailed Report Columns

Columns

Definitions

Brand Display
Name

Mailer ID

Campaign
Title

Campaign
Code

Submitter
CRID

Start Date

End Date

Start Serial

End Serial

Mid Serial

ZIP5

Mailpiece ID

Delivery Date

Email ID

When Was
Email Sent

The name displayed in the “From” field of the campaign (sometimes
referred to as Campaign Display Name or Display Name).

The six-digit or nine-digit numeric code that was submitted for the
campaign.

A mailer-generated title for a campaign.

A mailer-generated unique code for a campaign.

Customer Registration Identification (CRID) is a USPS® generated numeric
code of up to 15 digits that uniquely identifies a USPS customer at a location.

The start date of the campaign as specified by the mailer. The campaign start
date cannot be set for more than 60 days in the future.

The end date of the campaign as specified by the mailer. The cut-off is at 12AM
CSTon the end date. Mail processed on the campaign end date will not be
included in any reports.

If the campaign is based on IMb® Serialized (not MID level) — indicates a six- or
nine-digit starting Serial Number.

If the campaign is based on IMb Serialized (not MID level) — indicates a six-digit or

nine-digit ending Serial Number.
The full 15-digit MID and the IMb Serial Number of that specific mailpiece.

The ZIP Code™ of the subscriber (recipient).

A unique identifier for each piece. Automatically generated by USPS.
Alphanumeric field.

The date that a mailpiece was processed for delivery. All times show as 5:00
GMT.

A unique identifier for each mailpiece. Automatically generated by USPS.
Alphanumeric field.

The time stamp of when the Daily Digest Email email was sent using GMT time
zone.
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When Was
Email Opened

Image
Position In
Email

When Clicked

* The time stamp of when the Daily Digest email was opened using GMT time zone.

* The position in which the image was displayed in the Daily Digest email (1 means
it was the firstimage, 2 means it was the second image, etc.)

* The time stamp of when a link from a campaign was clicked using GMT time zone.

Through
Source Where the click-through originated. Includes the following:
* “RIDEALONG_WEBSITE” = click-through originated from the Learn More link on
the Informed Delivery® Dashboard.
» “RIDEALONG_WEBSITE_IMAGE?” = click-through originated from the campaign
image on the Informed Delivery Dashboard.
* “RIDEALONG_EMAIL” = click-through originated from the Learn More link in the
Daily Digest.
* “RIDEALONG_EMAIL_IMAGE” = click-through originated from the campaign
image in the Daily Digest.
» “RIDEALONG_APP” = click-through originated from the Learn More link in the
Informed Delivery Mobile app.
* “RIDEALONG_APP_IMAGE” = click-through originated from the campaign image
in the Informed Delivery Mobile app.
Record Type Identifies the type of record being provisioned. Includes the following:
* “Non-Email” = details for pieces that are not sent in emails.
* “Open Details” = details for Daily Digest email opens.
* “Click Details” = details for tracking on clicks on campaign.
*  “Email” = details for Daily Digest emails sent that included the campaign.
* “Piece” = details for mailpieces associated to campaigns.
* “Status” = details for campaign status updates.
* “>10pcs” = a piece that was not included in an email due to the user already
having 10 images in their daily email.
A B C D E F G H | J K
SUBMITTE START_DA END_DAT START_SE END_SERI
BRAND_DISPLAY_NAME MAILER_ID CAMPAIGN_TITLE CAMPAIGN_CODE R_CRID TE E RIAL AL MID_SERIAL ZIP5  MAILPIECE_ID
USPS 123456 USPS_June USPS 12345678 6/17/2026 6/18/2026 1234 5678 123456789102345 12345 1a9c3f74-b2d8-4¢|
WHENGCLI
WHENWASEMAI IMAGEPOSITIONIN CKEDTHR RECORD_
EMAIL_ID LSENT WHENWASEMAILOPENED EMAIL OUGH SOURCE TYPE
2a7c9f41-8d3e-4b6a-b1f0-5c8e2d7adb14 6/17/2026 11:01 1 Email

Figure 8. Example Campaign detailed report.

For additional information on campaign report access and other campaign related
information, visit the Informed Delivery for Business Mailers website. Our full listing of
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known report issues/defects is in Informed Delivery® Mail Tracking and Reporting (IV®-
MTR).

3.2.1 How to Use Active Campaign Detailed Reports

1. Filter the reportin Excel® to isolate the data that you need.

a. Delivery Date to sort campaign data by date when the mailpiece was
delivered.

b. When Was Email Sent to sort campaign data by date that Daily Digest
containing the campaign was sent to a user.

c. Image Position In Email- filter to understand placement in the Daily digest
email your campaign had and how it performed. For example filter for Image
Position 1, filter for “RECORD_TYPE” “Click Details” and count the number of
rows to see the number of clicks your campaign had when it was the first
campaign displayed in the email.

2. Number of Mailpieces- Filter column “RECORD_TYPE” within the detailed report for
“Piece” to show total email opens. Total the distinct count of “Mailpiece_ID” in the
detailed report to match the number of mailpieces in the summary report. This is
not the total number of mailpieces in the mailing—just those identified as going to
Informed Delivery users.

3. Number of Emails- Filter column “RECORD_TYPE” within the detailed report for
“Email” to show total email opens. Total the distinct count of emailids in the
detailed report to match the number of emails sent in the summary report.

4. Number of Emails opened- Filter column “RECORD_TYPE” within the detailed
report for “Open Details” to show total email opens. Count every row to show the
total number of emails opened. This will match the Email Opens column in the
summary report.

5. Time analysis to understand engagement after mailpiece was delivered

6. Click Throughs for ID Mobile app - Filter column “RECORD_TYPE” within the
detailed report for “Click Details” to show total clicks on a campaign.

a. To see clicks on Ride-along image - Filter column “SOURCE” within the
detailed report for “RIDEALONG_APP_IMAGE” to show total clicks on a
campaign ride along image.

b. To see clicks on Learn More link- Filter column “SOURCE” within the
detailed report for “RIDEALONG_APP” to show total clicks on a campaign
link.

7. Click Through Rate for ID Dashboard-

a. To see clicks on Ride-along image - Filter column “SOURCE” within the
detailed report for “RIDEALONG_ WEBSITE _IMAGE” to show total clicks
on a campaign ride along image.
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b. To see clicks on Learn More link- Filter column “SOURCE” within the
detailed report for “RIDEALONG_ WEBSITE” to show total clicks on a
campaign link.

8. Click Through Rate for Daily Digest Email

a. To see clicks on Ride-along image - Filter column “SOURCE” within the
detailed report for “RIDEALONG_ EMAIL _IMAGE” to show total clicks on
a campaign ride along image.

b. To see clicks on Learn More link- Filter column “SOURCE” within the
detailed report for “RIDEALONG_ EMAIL” to show total clicks on a
campaign link.

3.2.2 Formatting Active Campaign Detailed Reports

1. If some of the columns in the campaign report appear in scientific notation and
cannot be resolved by changing the format to a number, click the “Download
Report” link from the Mailer Campaign Portal, and select “Save As.”

*Note, do not open the file or view it in Excel®. If you open the file in Excel,
formatting options will be limited.

Infarmed Delivery”

Mailer Campaign Portal Home = Creals Campnign = Campaigns = Templales  |mages = Reports  FAQs

Reports
Pre-Campaign Analysis ~ Active Campaign Roports.
Aciive Gampalon Reports ispiay the number of Impressions snd clicks rom your Informed dsiivery campaigra. Whiks 3 campasgn (s Acive, yoU can generats

and davricad & Sum; ilec Repont of your Informed Defivery Campeign. Aeports will be aveilabe for up 10 80 days after the campaign has been
complated

al

Brand Display Name  Campaign D Campaign Code  Campaign Tl StariDate  EndDate  Summary Reporl Detaited Report

Book Seller TORTAOAD4T  AOSBERATABR Books for Sale 4112004 41182004

Seller:
Book e o oz 2SS

ook Sale

w Click here for Fiance:s Guids to leam mere akout reporing features.

2. Open a new blank sheet in Excel. In the Data tab, select “From Text/CSV” and
upload the data file that you saved in the previous step and click “Import™.

500 B0

3. For data that appears in scientific notation, select the column(s) you wish you
change and select “Data Type: Whole Number” from the top ribbon.
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4. Informed Visibility®

To expand on capabilities offered by the Mailer Campaign Portal (MCP), Informed Delivery®
integrated with IV®-MTR.

The feature offers the following:

* Near real-time data, provided as soon as it’s available (recurring data feed)

¢ Two options for receiving data: one-time queries or data feeds

¢ Data access delegation is available at the MID or CRID level

¢ Detailed campaign reporting available for 120 days after a campaign has completed

Please note that Informed Delivery Post-Campaign (IDPC) is pass-through and not
generated by IV-MTR.

To find additional resources and information:

¢ PostalPro IV-MTR site

¢ |V User Guide: Provisioning IDPC Data in I[V-MTR

For general questions on IV-MTR, please contact the Informed Delivery helpdesk. For
questions on the IV-MTR application, please go the IV Solutions Center at 1-800-238-3150
(Option 2) or InformedVisibility@usps.gow.
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4.1

Field Name

Barcode Identifier
Barcode Mailer ID

BarcodeSerial Number

Brand Display Name
Campaign Code
Campaign Title
Delivery Date
eDocSubmitter CRID
Email ID

End Date

End Serial

ImagePositionin Email

Mail Owner CRID

Mail Owner Name

Mail Preparer CRID

Mail Preparer Name
MailerlD

Mailer Name
Mailpiece ID

Service Type Code
Source

IV®-MTR IDPC Data Dictionary

Field Description
Barcode ldentifier of the mailpiece IMb® Code
Barcode Mailer ID of the mailpiece IMb Code
Serial Number of the mailpiece IMb Code
The name displayed in the “From” field of the
campaignh
A mailer-generated unique code for a campaign
A mailer-generated title for a campaign
The date that a mailpiece was processed for delivery
The name of the organization that submitted the
electronic documentation to USPS® for mailing.
A unique identifier for each mailpiece. Automatically
generated by USPS. Alphanumeric field.
The end date of the campaign as specified by the
mailer. The cut-off is at 12 AM on the end date. Mail
processed on the campaign end date will not be
included in any reports.
If the campaign is based on IMbSerialized (not MID
level) - indicates a six-digit or nine-digit ending Serial
Number.
The position in which the image was displayed in an
email (1 means it was the firstimage, 2 means it was
the second image, etc.)
USPS-generated numeric code of up to 15 digits that
uniquely identifies a USPS Mail Owner (for PO!
campaigns only)
The name of the organization that owns the mail being
sent.
USPS-generated numeric code of up to 15 digits that
uniquely identifies a USPS Mail Preparer (for PO!
campaigns only)
The name of the organization that prepared the
mailing and/or delivered it to USPS for mailing.
The six-digit or nine-digit numeric code that was
submitted for the campaign (for all campaigns).
The name of the owner of the MID that's on the
mailpiece IMb
A unique identifier for each piece. Automatically
generated by USPS. Alphanumeric field.
Service Type Code of the mailpiece IMb Code
Where the click-through originated. Includes the
following:

“RIDEALONG_WEBSITE” = click-through originated
from the Learn More link on the Informed Delivery®
dashboard

“RIDEALONG_WEBSITE_IMAGE” = click-through
originated from the campaign image on the
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01
123456
990019102
ABC Company

ABC July 2020
ABC071020
2020-01-01
ABC Company

2a7c¢9f41-8d3e-4b6a-
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2020-08-30

987456124

222342884

ABC Company

222342889

ABC Company
987546321

ABC Company
129¢3f74-b2d8-4e61-
a7f0-5d2b8c9%e14a6

011
RIDEALONG_WEBSITE

28



INFORMED DELIVERY® MAILER CAMPAIGN PORTAL USER GUIDE

Start Date

Start Serial

Status

Submitter CRID

Whenclicked through
Whenemail was opened
When email was sent

ZIP5
Record Type

Informed Delivery dashboard

“RIDEALONG_EMAIL” = click-through originated from

the Learn More link in the Daily Digest

“RIDEALONG_EMAIL_IMAGE” = click-through
originated from the campaign image in the Daily
Digest

“RIDEALONG_APP” = click-through originated from
the Learn More link in the Informed Delivery® Mobile

app.

“RIDEALONG_APP_IMAGE” = click-through
originated from the campaign image in the Informed
Delivery Mobile app.

The start date of the campaign as specified by the
mailer

If the campaign is based on IMb® Serialized (not MID
level) — indicates a six- or nine-digit starting Serial
Number

Status of the campaign. Includes the following:
ACTIVE, COMPLETE, CANCELLED

USPS®-generated numeric code of up to 15 digits that
uniquely identifies a USPS Submitter (for all
campaigns)

The time stamp of when a link from a campaign was
clicked using the local time

The time stamp of when an email was opened using
the local time

The time stamp of when an email was sent using the
localtime

The ZIP Code™ of the subscriber (recipient)
Identifies the type of record being provisioned.
Includes the following:

Non-Email = details for pieces that are not sentin
emails

Open Details = details for email opens
Click Details = details for click tracks
Email = details for emails sent

Piece = details for mailpieces associated to
campaigns

Status = details for campaign status updates

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED.

2020-08-30

987456120

ACTIVE

123456

2020-05-14 01:32:36-
0400

2020-05-14 01:30:36-
0400

2020-05-14 01:00:36-
0400

12345

Piece
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>10pcs = a piece that was not included in an email
due to the user already having 10 images in their Daily
Digest email

© 2026 UNITED STATES POSTAL SERVICE. ALL RIGHTS RESERVED.
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