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It’s a Plus: New Shipping Incentives Available Jan. 18 
WASHINGTON — Commercial shippers can take advantage of new volume price incentives when shipping 
through the U.S. Postal Service (USPS) starting next week. 
 
Commercial Plus pricing launches Jan. 18, with up-front price incentives for qualifying shippers using USPS 
overnight and 2- to 3-day expedited services. 
 
The incentives will be available for domestic Express Mail and Priority Mail users who meet established volume 
requirements. On average, Commercial Plus prices for Express Mail will be 14.5 percent less than USPS retail 
prices; Priority Mail Commercial Plus prices will average 7 percent less. 
 
“Commercial Plus pricing is an extraordinary value for our high-volume shippers,” said Gary Reblin, vice 
president of Expedited Shipping. “It’s our reward to customers for their loyalty in consistently shipping with the 
Postal Service.” 
 
Reblin says customers benefit from the competitive price position of Express Mail and Priority Mail in the market, 
especially for packages weighing 5 pounds or less. “Even before the new incentives, Express Mail and Priority 
Mail services are the best values in shipping,” he said. “Commercial Plus prices are the icing on the cake.” 
 
As an example of the savings available, Commercial Plus customers will pay $14.96 for an Express Mail Flat 
Rate Envelope, compared to the $17.50 retail price. Commercial Plus Priority Mail flat-rate savings compared to 
retail prices are shown in the accompanying table. 
  
Flat-Rate Envelopes and Boxes Retail Commercial Plus 
Priority Mail  
Envelope $4.95 $4.75 
Small box $4.95 $4.75 
Regular box $10.35 $9.67 
Large box $13.95 $13.27 
Large box (APO/FPO) $11.95 $11.30 

 
To qualify for Commercial Plus savings, customers must ship 6,000 or more pieces of Express Mail per year — 
about 25 pieces a day — or 100,000 or more pieces of Priority Mail per year — about 420 a day. Customers also 
must use a USPS-approved payment method, including an Express Mail Corporate Account, Endicia.com, 
Stamps.com, Pitney Bowes or other USPS-authorized online postage provider. 
 
For details about Commercial Plus, customers can e-mail commpluspricing@usps.gov or call the Commercial 
Plus Hotline at 202-268-7669. More information about all USPS shipping options is available at: 
usps.com/shipping. 
 

# # # 
An independent federal agency, the U.S. Postal Service is the only delivery service that reaches every address in the nation, 146 million 
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homes and businesses, six days a week. It has 37,000 retail locations and relies on the sale of postage, products and services, not tax 
dollars, to pay for operating expenses. The Postal Service has annual revenue of $75 billion and delivers nearly half the world’s mail. 

 


