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Marketing ‘Notes’ Extended for Additional Year
U.S. Postal Service Governors Issue Decision on Repositionable Notes

Washington, D.C. — The life of a unique little marketing tool has been extended, mirroring the impact
and purpose it has when used with a direct mail piece or other advertising tool.

The U.S. Postal Service Governors accepted the recommendation of the Postal Regulatory Commission
to extend for one year the test on Repostionable Notes (RPNs), a program that allows “sticky notes” to be
placed on the outside of cards, large letters, catalogs, magazines and newspapers.

The extension sought to further test market demand and interest at the current price points of ¥z cent per
piece for First Class Mail and 1 ¥z cents per piece for Periodicals and Standard Mail plus the cost of
postage.

RPNs have been described as “billboards for a business’ mail,” because of their unique look and the fact
that RPNs can be removed from the mailpiece and placed on computers, refrigerators or checkbooks as
reminders of the business and company using them.

RPNs are removable, 3-inch by 3-inch paper advertising messages that leave a lasting impression and
generate sales and repeat business for companies. Business owners, advertising agencies and
marketing professionals use RPNs to add power and impact to their direct mail piece. RPNs help position
mail as an innovative medium that can be the cornerstone of a marketing mix and can be affixed to First-
Class Mail, Periodicals and Standard Mail.

Since the service first was introduced in April 2005, more than 1,500 customers have used RPNs on
almost 247 million pieces of mail.

Please Note: For broadcast quality video and audio, photo stills and other media resources, visit the USPS Newsroom at
WWW.USpS.com/news.
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