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Green Direct Mail.  
marketing that doesn’t 
spoil the view. 
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In growing numbers, today’s consumers are demanding 
more environmental responsibility from businesses 
across America. Why? Well, in 2006, 67% of Americans –
the highest percentage Gallup has recorded – said 
the quality of the environment is getting worse;  just 
25% said it’s getting better.* And 74% of Americans 
have recycled some used product or material in the 
last month, according to a recent Barna Group survey.†

In other words, consumer environmental concerns are 
changing your business environment, and eco-friendly 
practices are more important than ever. Everything you 
do to preserve the environment – even little things –
can refl ect on your business and may impact your 
bottom line.

Enter Direct Mail. Some may believe this paper-based 
medium is not eco-friendly and should be avoided. 
However, Direct Mail can be greener than you think, 
and Green Direct Mail practices give marketers an 
opportunity to demonstrate their environmental 
responsibility through certifi ed materials and initiatives. 
Even the staunchly environmental Rainforest Alliance 
relies on Direct Mail for much of its member 
communications and, by using paper that has been 
certifi ed by the Forest Stewardship Council (FSC), they 
support responsible forest management.** 

shades of green 
As you read, remember that there are many shades 
of green. As a marketer, there are steps you can take 
to make your Direct Mail a little greener to have less 
of an impact on the environment. 

eco-consciousness becomes eco-friendly
It’s one thing to be aware of one’s negative 
environmental impact, but it’s much more important 
to work to decrease it. Diligent marketers can 
take some very simple steps to ensure that their 
Direct Mail is both eco-friendly and effective. 
Direct marketers have the opportunity to take 
the initiative and become more eco-friendly in 
their customers’ eyes. Always print environmental 
certifi cations clearly and honestly on your mail 
pieces, and remind consumers to recycle Direct 
Mail when they’re through with it. Environmentally
sound Direct Mail practices are really about the 
little details. You may even see the benefi ts by 
simply looking outside your window.

eco-friendly online

Learn more about green direct marketing practices 
from paper to power. Point your browser to:

the-dma.org/environment

delivermagazine.com (go to “topic”, select 
“Green Marketing”)

 *  Gallup poll conducted March 2006. 
 † “American Lifestyles Mix Compassion and Self-Oriented Behavior”, The Barna Group, February 5, 2007, www.barna.org 
 ** Deliver® magazine, September 2007.
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