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POSTAL SERVICE ENDS YEAR WITH RECORD REVENUE 

BUT HIGH FUEL COSTS BOOST EXPENSES 
Positive productivity trend continues 

 
WASHINGTON – Record levels of revenue and volume helped the U.S. Postal Service 
conclude its 2006 fiscal year with net income of $900 million, but increases in fuel and labor 
costs limited the overall financial success. 
 
The FY2006 year-end financial figures were released today by Chief Financial Officer and 
Executive Vice President H. Glen Walker during the November meeting of the Board of 
Governors. The Postal Service’s 2006 fiscal year began Oct. 1, 2005, and ended Sept. 30, 
2006. Total revenue was $72.8 billion, and total expenses were $71.9 billion. The net 
deficiency, after including a $3 billion escrow allocation, as required by law, was $2.1 billion. 
 
Fuel costs for transportation totaled approximately $1.7 billion in 2006, or $260 million more 
than anticipated, according to Walker. As one of the nation’s largest transportation and delivery 
organizations, the Postal Service is extremely sensitive to changing energy costs. Overall, total 
expenses increased by 4.9% over the previous year. 
 
Total mail volume increased in FY2006 by 1.4 billion pieces, or 0.7%. While the mail volume 
decline trend continued for First-Class Mail (0.5% decrease from the previous FY), Walker said 
growth in Standard and Priority Mail helped increase overall mail volume to 213 billion pieces. 
 
Walker also reported that the fiscal year ended with a record seventh consecutive year in 
positive total factor productivity (TFP). The Postal Service uses TFP to measure the change in 
the relationship between outputs, or workload, and all the resources used in producing these 
outputs. Total Factor Productivity increased by 0.4% in FY2006.  
 
 
 

Since 1775, the United States Postal Service and its predecessor, the Post Office Department, have 
connected friends, families, neighbors and businesses by mail. An independent federal agency that visits 
more than 144 million homes and businesses every day, the Postal Service is the only service provider 

delivering to every address in the nation. It receives no taxpayer dollars for routine operations, but derives 
its operating revenues solely from the sale of postage, products and services. With annual revenues of 
$70 billion, it is the world's leading provider of mailing and delivery services, offering some of the most 

affordable postage rates in the world. The U.S. Postal Service delivers more than 46 percent of the 
world's mail volume-some 212 billion letters, advertisements, periodicals and packages a year-and 

serves ten million customers each day at its 37,000 retail locations nationwide. 
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