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POSTAL SERVICE WINS AWARDS 

FOR TWO CHILDREN’S GAMES 
 
WASHINGTON – Stamps, stickers, Curious George and competition proved to be a winning 
combination for the U.S. Postal Service, as national children’s and professional organizations 
recently honored two children’s games created through the USPS Licensing Program. 
 
“Patriot Challenge,” a Parents’ Choice Recommended award winner, recently was selected as 
2006 Toy of the Year by Creative Child magazine. It previously had been named a 2004 
Parent’s Choice recommended award, a Best of 2004 
educational product by Scholastic’s Instructor magazine and 
was endorsed by the National Grandparents Day Council. 
 
“Curious George Wonders” a sticker/adventure book, was 
recognized as best in category for creative content and printing 
by the Printing Industries of America. 
 
“The Postal Service is a symbol of trust and dependability in 
the life of Americans, and the licensing program is a true 
reflection of that mission,” said Nick Barranca, Vice President, 
Product Development. “The recognition that the Postal Service 
is helping young people learn about their country and explore 
new ideas is truly gratifying.” 
 
The Postal Service licensing program seeks to expand into more traditional licensed categories 
for consumer products, including apparel makers. Traditionally, the Postal Service has focused 
on the integrity of its stamp program and licensed the fine art that appears on many of the 
stamps.  
 
“Patriot Challenge” is a board game that celebrates America using more than 300 reproductions 
of stamp art to help tell the American story and challenge game players’ knowledge of the U.S. 
It is the first game about America to feature art from U.S. postage stamps. Each stamp selected 
represents something important to Americans: an event, famous person or cultural reflection of 
American life. The game targets ages 10 and older. 
 
“Patriot Challenge” features 64 stamp art reproductions arranged in a historical timeline that 
represent various milestones in American history: the Pilgrims arriving on the Mayflower, the 
California Gold Rush, the moon landing and computer technology. Four spokes highlight stamps 
that reflect Americana; for example, the Teddy Bear, volunteerism, Walt Disney. Well known 
American symbols, including the Statue of Liberty, the U.S. Capitol and Mount Rushmore also 
are featured. 
 
To win, players must use a combination of teamwork, strategy and knowledge to be the first 



 

patriot to pass the year 2000. 
 
In “Curious George Wonders,” the 2006 Wonders of America postage stamps play host to 
Curious George as he travels to some of the country’s most amazing sites: a stop in the 
Redwood Forest to see the world’s largest tree, a trek through the Pacific Crest Trail on a 
journey through the world’s longest hiking trail and a visit with the largest rodent, the beaver.  
 
Nine of the 40 stamps included in the Wonders of America collection are featured in the book. 
Each of the featured stamps has a corresponding sticker for children to match. The book is sold 
at Barnes & Noble Inc. and in Post Offices. Actual postage stamps are included in “Curious 
George Wonders” as a way for children to begin stamp collecting. 
 
“Exciting people, famous landmarks and historic moments are all made interesting and 
accessible to children through stamp collecting,” Barranca said. “Collecting is a hobby suited to 
all ages.”  
 
 
 
Since 1775, the Postal Service and its predecessor, the Post Office Department, have connected friends, 
families, neighbors and businesses by mail. It is an independent federal agency that visits more than 144 
million homes and businesses every day and is the only service provider delivering to every address in 

the nation. The Postal Service receives no taxpayer dollars for routine operations, but derives its 
operating revenues solely from the sale of postage, products and services. With annual revenues of $70 

billion, it is the world’s leading provider of mailing and delivery services, offering some of the most 
affordable postage rates in the world. The U.S. Postal Service delivers more than 46 percent of the 

world’s mail volume—some 212 billion letters, advertisements, periodicals and packages a year—and 
serves 7 million customers each day at its 37,000 retail locations nationwide. 

 
# # # 

 


