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POSTAL SERVICE NAMES NEW CHIEF FINANCIAL OFFICER 

AND EXECUTIVE VICE PRESIDENT 
Selection brings corporate experience to USPS 

 
 
WASHINGTON – Harold Glen Walker, a Certified Public Accountant with over 30 years of 

domestic and international financial experience, has been named Chief Financial Officer and 

Executive Vice President for the U.S. Postal Service. 

 

In his new position with the Postal Service, Walker is responsible for the organization’s Finance, 

Treasury, Information Technology, and Supply Management functions. He will serve as a 

member of the Executive Committee, reporting to the Postmaster General, and will also serve 

as Chairman of the corporate Capital Investment Committee. 

 

Walker previously was Vice President of Finance and Chief Financial Officer for Invensys 

Control, and was also Vice President and Chief Financial Officer for a significant portion of 

Whirlpool Corporation’s international operations, encompassing 35 nations in Europe, the 

Middle East and Africa. While at Whirlpool, Walker organized and located a shared services 

center in Dublin, Ireland that has served as a model for many major multi-national companies.  

 
Since 1775, the United States Postal Service and its predecessor, the Post Office Department, 

have connected friends, families, neighbors and businesses by mail. An independent federal agency that 

visits more than 144 million homes and businesses every day, the Postal Service is the only service 

provider delivering to every address in the nation. It receives no taxpayer dollars for routine operations, 

but derives its operating revenues solely from the sale of postage, products and services. With annual 

revenues of $70 billion, it is the world’s leading provider of mailing and delivery services, offering some of 

the most affordable postage rates in the world. The U.S. Postal Service delivers more than 46 percent of 

the world’s mail volume—some 212 billion letters, advertisements, periodicals and packages a year—and 

serves ten million customers each day at its 37,000 retail locations nationwide. 
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