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U.S. POSTAL SERVICE ENDS 2005
WITH REMARKABLE RESULTS

Achievements highlighted in annual report

WASHINGTON - The results are in — the U.S. Postal Service ended 2005 with a record
sixth consecutive year of growth in productivity, wiped out its debt and delivered fifty percent
more mail to 32 million more homes and businesses than it did 20 years ago while doing it at
1985 staffing levels. These results are highlighted in the just released 2005 Annual Report of

the U.S. Postal Service. The report is available online at http://www.usps.com/history/anrpt05/.

“These remarkable results reflect the strong efforts throughout the entire organization to
remain focused on the transformational strategies we identified in 2002,” said Postmaster

General John E. Potter and Board of Governors Chairman James C. Miller IlI.

Since 1775, the Postal Service and its predecessor, the Post Office Department, has connected friends,
families, neighbors and businesses by mail. It is an independent federal agency that visits 142 million
homes and businesses every day, six days a week and is the only service provider delivering to every

address in the nation. The Postal Service receives no taxpayer dollars for routine operations, but derives

its operating revenues solely from the sale of postage, products and services. With annual revenues of
more than $69 billion, it is the world’s leading provider of mailing and delivery services, offering some of
the most affordable postage rates in the world. The Postal Service delivers more than 46 percent of the
world’s mail volume—some 206 billion letters, advertisements, periodicals and packages a year—and
serves seven and a half million customers each day at its 37,000 retail locations nationwide. Its website,
usps.com, attracts more than 21 million visitors each month.

-30 -



