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FOR IMMEDIATE RELEASE Contact: Media Relations
Sept. 26, 2005 202-268-2155
WWW.USPS.com
MEDIA ADVISORY

Broadcast quality sound available at usps.com

WHO: U.S. Postal Service executives, employees based in hurricane storm areas,
Postal representatives

WHEN: Daily beginning today
MP3 files posted by 10 a.m.

WHERE: www.usps.com/communications/news/press

SOUND: Reports from the field

John E. Potter, Postmaster General and CEO

Tom Day, Senior Vice President, Government Relations

Azeezaly S. Jaffer, Vice President, Public Affairs and Communications
Service updates on areas affected by hurricanes Katrina and Rita
Change of Address information

Broadcast-quality audio files are being provided for radio reporters on the U.S. Postal

Service website press room: www.usps.com/communications/news/press.

All files will be recorded in MP3 format and will remain “live” for 24 hours. Files will be
updated daily and posted by 10 a.m. Reporters may download and broadcast the files as needed.
Additional information on the topic of the day or the sound bite provided can be found in the press
room or by calling the media line at 202-268-2155.

Stories and sound for the week of Sept. 26 -30 include Change of Address, an interview
with John E. Potter, Postmaster General and CEO, comments by Tom Day, Senior Vice President,
Government Relations, and efforts to assist the National Center for Missing and Exploited Children.

All sound is courtesy of and the property of the U.S. Postal Service.

Since 1775, the Postal Service and its predecessor, the Post Office Department, have connected friends, families,
neighbors and businesses by mail. It is an independent federal agency that visits 142 million homes and businesses
every day, six days a week and is the only service provider delivering to every address in the nation. The Postal Service
receives no taxpayer dollars for routine operations, but derives its operating revenues solely from the sale of postage,
products and services. With annual revenues of more than $69 billion, it is the world’s leading provider of mailing and
delivery services, offering some of the most affordable postage rates in the world. The Postal Service delivers more than
46 percent of the world’s mail volume—some 206 billion letters, advertisements, periodicals and packages a year—and

serves seven and a half million customers each day at its 37,000 retail locations nationwide. Its website, usps.com,
attracts more than 21 million visitors each month.



