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DESPITE “PERFECT STORM” 

USPS DELIVERED, SAYS POTTER 
 
Washington, D.C. – Postmaster General John E. Potter today applauded the efforts of 

Postal Service employees who last month dealt with severe weather just three days before 

Christmas to deliver holiday mail.  Potter noted the weather challenge as well as other 

December achievements at this year’s first meeting of the U.S. Postal Service Board of 

Governors. 

Despite a “perfect storm” which shut down the nation’s transfer air cargo hubs and the 

rippling effect of heavy snow and ice storms that crippled commercial airlines and surface 

transportation networks, he said postal employees worked diligently to move the mail through 

the transportation network for delivery from the nation’s Post Offices. 

He added a special note of thanks to employees and volunteers in cities across America 

who participated in the Santa’s Helper program.  In various parts of the nation, employees 

worked with local charitable organizations to respond to Santa letters from children in need.  

“Thanks to their selfless efforts and generosity, thousands of less-privileged children and their 

families were able to enjoy the holidays with gifts and greetings,” he said. 

Potter offered a personal apology to customers who did not receive their holiday 

packages on time this year for Christmas. 

December also was a time when the Postal Service achieved two breakthroughs in 

customer service and convenience, Potter told the governors. 

The first was a record monthly package volume of 4 million pieces generated by the 

carrier pickup online notification program.  “A lot of the credit for this new volume goes to the 

success of our Click-N-Ship® service which allows customers to go online to pay postage and 

arrange for their letter carrier to pick up packages at their home or place of business,” said 

Potter. 

The second record was reaching the $100 million mark in revenue generated by the 

2,500 Automated Postal Center machines installed last year around the country.  Customer 

service advisors were on hand in Post Office lobbies to assist customers and demonstrate how 



 

easy it is to use the automated center.  “Over $40 million of the $100 million was generated in 

the first three weeks of December,” said Potter. 

“Carrier pickup, Click-N-Ship, and our Automated Postal Center kiosks are part of our 

strategy to make it easier for everyone to do business with us.  And it’s working,” noted Potter. 

 

In other action, the Governors: 

 

Approved a Postal Rate Commission recommendation for a one-year test of 

“Repositionable Notes.” The notes are self-adhesive 3-inch-by-3-inch paper with 

messages attached to mail that can leave a lasting impression and generate sales and 

repeat business for companies.  The board approved the test implementation date of 

April 3. 

 

Authorized funding for site acquisition, design, and construction of a 428,951 square-foot 

Processing and Distribution Center for Southern Maine and the renovation of the existing 

facility to serve as the Portland Main Post Office. 

 

Adopted a resolution raising the capital funding level for projects requiring their approval 

from $10 million to $25 million.  The lower level had been adopted in 1986. 

 

Accepted the annual government in the Sunshine Act Compliance report. 

 

The Board also approved Fiscal Year 2004 Comprehensive Statement on Postal 

Operations, including the Preliminary FY 2006 Annual Performance Plan. 
 
 

Since 1775, the Postal Service has connected friends, families, neighbors and businesses by mail.  It is 
an independent federal agency that visits 142 million homes and businesses every day and is the only 

service provider delivering to every address in the nation.  The Postal Service receives no taxpayer 
dollars for routine operations, but derives its operating revenues solely from the sale of postage, products 
and services.  With annual revenues of more than $69 billion, it is the world’s leading provider of mailing 

and delivery services, offering some of the most affordable postage rates in the world.  The Postal 
Service delivers more than 46 percent of the world’s mail volume—some 206 billion letters, 

advertisements, periodicals and packages a year—and serves seven million customers each day at its 
37,000 retail locations nationwide. 
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